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“On paper, most institu-
tions offer the same types 
of products and services, but 
what really differentiates us 
is our internal culture and 
the value that we have with a 
member centric and member 
first philosophy.”

Reynolds said sfcu con-
tinued to expand through the 

pandemic, with a big push 
in different ways to connect 
with members remotely. He 
said digital transformation 
was a key piece in the change 
that occurred in his credit 
union throughout the year.

Digital Transformation
“Technology is one of the 

big things financial institu-

tions were trying to embrace, 
and trying to encourage mem-
bership to use like adoption 
rates, but once COVID-19 
hit people started going 100 
percent remote,” Reynolds 
added. “We opened up a vir-
tual branch that was unveiled 

AN EVENING SUN PUBLICATION	 FEBRUARY 9, 2022

Continued on Page 32

VOLUME 5

Helping Hands hosting giveaway 
nights all year

By Sarah Genter 
Sun Staff Writer

NORWICH — Local vol-
unteer group Helping Hands 
has planned a full year of 
giveaway nights to continue 
their mission of helping the 
community.

“[We’re] providing for 
the community as a whole, 
anyone that’s in need,” said 
Helping Hands Founder 
Lorri Race. “There’s no crite-
ria, you don’t have to fill out 

a form, you don’t need to fall 
in a certain bracket. It’s any-
body that’s in need.”

Helping Hands was 
founded in January of 2020. 
Race said she felt compelled 
to start the program after 
speaking with individuals 
from the area, who shed light 
on circumstances and needs 
within the community.

Since its inception, the 
organization has partnered 
with other local groups, seen 
a massive participation from 

the community, and now 
serves around 150 to 200 
individuals a month.

How it works
Giveaway nights always 

take place on the third 
Thursday of every month, 
rain or shine, at 6:30 p.m. in 
front of the Norwich Family 
YMCA.

“Third Thursday at the 
YMCA, we don’t ever change 
that. 6:30 [p.m.],” said Race. 
“The only time that we’ve 

Helping Hands 
2022  

Giveaway 
Dates

Thursday, January 20
Thursday, February 17

Thursday, March 17
Thursday, April 21
Thursday, May 19
Thursday, June 16
Thursday, July 21

Thursday, August 18
Thursday, September 15

Thursday, October 20
Thursday, November 17
Thursday, December 15

All giveaways start at 6:30 
p.m., at the Norwich Family 

YMCA.

Volunteers setting up for a Helping Hands giveaway night in October 2021. Giveaways are held 
at 6:30 p.m. on the third Thursday of every month, in front of the Norwich Family YMCA. (Photo 
from the Helping Hands Facebook page)

Continued on Page 28

sfcu focuses on the future
By Zachary Meseck  
Sun Contributor

SIDNEY – As the pan-
demic lingered on through-
out 2021, Sidney Federal 
Credit Union (sfcu) made a 
big push towards going digi-
tal; offering many more ways 
to interact and keep its mem-
bers safe online.

According to President 
CEO of sfcu James Reynolds, 
sfcu is a full-service financial 
institution focused on pro-
viding the tools and resourc-
es their members need to 
make banking easy and con-
venient. Reynolds said the 
not-for-profit credit union 
was founded in 1949, and 
has reached approximately 
60,000 members.

“As a credit union, we 
value members of our com-
munity,” he said. “Most cred-
it unions always like to hang 
their hat on the service phi-
losophy, but I think what sets 
us apart really comes down to 
our people and how we deliv-
er our service.”

UHS Chenango 
Memorial Hospital: 
Shaping the future 

of healthcare in 
Chenango County

By Melissa Stagnaro 
UHS Communications

NORWICH – “It stops me every time we walk 
in. Looking at the old versus the new – it’s jaw drop-
ping,” said Hans Franklin, as he stood surveying UHS 
Chenango Memorial Hospital’s new 16,000 sq. foot 
Emergency Department and Walk-In Center.

Franklin, who serves as the Norwich hospital’s 
Emergency Management lead in addition to his role 
as Logistics Service Line Manager, was tasked with 
conducting walk-throughs with local EMS in the weeks 
prior to the January 25 opening. As a long-time vol-
unteer fireman himself, he relished the opportunity to 
show off the state of the art space to first responders he 
knew would be as impressed with the scale, functional-
ity and aesthetics as he is.

“Many of them never imagined we’d have a facility 
like this in Chenango County,” he said.

Tanya Harkness-Huggins, Nurse Manager of 

sfcu, a not-for-profit credit union, was founded in 1949 and has approximately 60,000 members.
(Photo by Tyler Murphy)

The doors of UHS Chenango Memorial Hospital’s new 
Emergency Department and Walk-In Center opened to 
the public on Tuesday, January 25.  (Photo from CMH)

Continued on Page 30

Moving supplies for UHS Chenango Memorial Hospi-
tal’s new Emergency Department and Walk-In Center. 
(From CMH)
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closed is COVID, because 
we were forced to close. 
Otherwise, we like to keep 
the same time, same date, so 
you don’t ever have to take a 
guess.”

Volunteers set up sta-
tions along the YMCA front 
driveway, and area residents 
can either drive or walk 
through to collect items such 
as food, hygiene items, and 
cleaning supplies, all pro-
vided through community 
donations.

“Thanks to the commu-
nity that provides donations 
we are able to give food items 
such as macaroni, pasta, we 
always do breads, we do milk, 
we do eggs,” said Race. “We 
do hygiene items, so things 
like shampoos, deodorants, 
chapsticks. And then we do 
cleaning items, so we will 
have bleach, which is really 
important during this time, 
hand sanitizer, dish soap, 
bar soap, laundry pods.”

Other items that are 
sometimes available include 
blankets, handmade hats, 
gloves, and scarves, holiday 
themed treats, pet food, back 
to school supplies, and more.

“If it’s back to school 
time we’ll do back to school 
items. Valentine’s is com-
ing, so even though it’s the 
Thursday after we will have 
a little Valentine’s treat 
for children. We try to do 
a Christmas type of gift or 
craft that we give out,” said 

Race. “So we try to make 
a little special gift in there 
as well that we give each 
month.”

She said items at each 
station will be packaged sep-
arately, and each individu-
al or vehicle is welcome to 
take one bag per station. 
Volunteers will load them 
into the cars, and assist indi-
viduals that came on foot in 
any way they can.
Community involvement

The Helping Hands pro-

gram has seen an outpour-
ing of support from several 
other individuals, organiza-
tions, businesses, churches, 
and schools, through dona-
tions of items, monetary 
donations, and volunteering. 
According to Race, the list of 
contributors is too many to 
name.

“It’s just amazing how 
within two years, the com-
munity has just stepped up. 
And that is just exactly what 

In the fall of each year, Help-
ing Hands tries to gather sup-
plies for students returning to 
school. (Photo from the Help-
ing Hands Facebook page)

A station set up at a Helping Hands giveaway night. Items dis-
tributed by Helping Hands include food items, cleaning sup-
plies, and hygiene products. (Photo from the Helping Hands 
Facebook page)

Bags of cleaning supplies 
assembled for distribution 
at a Helping Hands giveaway 
night. Thanks to the generos-
ity of local individuals, busi-
nesses, and organizations, 
Helping Hands is able to pro-
vide needed items to 150 to 
200 individuals each month. 
(Photo from the Helping Hands 
Facebook Page)

Helping Hands hosting giveaway nights all year —
Continued from Page 27

Continued on Page 29
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74 So. Main Street, Earlville, NY 13332
4 Miles to Sherburne, NY • 6 Miles to Hamilton, NY

607-316-1957

• Moving helpers • Boxes
• U-Haul trucks & trailers

• Packaging supplies • Auto transporters
• On-site management • All popular sizes available 

• Custom sizes upon request
• U boxes delivered to your site

Call For Packaging Planner!

CALL FOR A TRUCK QUOTE AT  (315) 691-3875 CALL FOR A TRUCK QUOTE AT  (315) 691-3875 
See  facebook & info@madisonlinestorageservices.com

Complete line of 
boxes & specialty 

packaging!

Self Delivery:
Pick up a U-Box container immediately with your car on a U-Box trailer.  Fill 
the U-Box and keep it as long as you need or bring it back for storage or 
shipping.  Other delivery options available. 

U-BOX PORTABLE
MOVING & STORAGE

I was hoping for. It’s amaz-
ing, behind the scenes what 
so many agencies and busi-
nesses put into this,” said 
Race. “The volunteers are 
fantastic. Like, this is not 
a Lorri Race operation, this 
is about volunteers and the 
community.”

In addition to their part-
nership with the Norwich 
Family YMCA, the agen-
cy also works closely with 
the Chenango United Way. 
Race said she reached out to 
United Way when she found-
ed Helping Hands, because 
they are a valuable resource 
in the area that has worked 
with several organizations.

Since then, the two 
groups have worked togeth-
er to keep track of donated 
and distributed items, and 
United Way has acted as a 
sounding board to make sure 
the program is the best it can 
be.

“When I first came up 
with the idea, I went to 
them just because I know 
that they’re a huge benefit 
to our community, and that 
they’re involved in all sorts 
of areas and agencies. So 
I went to them as kind of 
advice, and they were just 
absolutely phenomenal, and 
kind of took me under their 
wing,” she said. “I tell them 
what our success was for the 
month, how many numbers, 
how much did we give out, 
how much did we collect in 
for donations. And then it’s a 
sounding board, they give me 
advice back. It’s just another 

checks and balances.”
Other organizations and 

businesses in the area quick-
ly jumped on board, and 
began contributing to the 
program in whatever ways 
they could. 

“We also have a great 
relationship with Tops, 
which is now changing to 
Grand Union, and they’ve 
already been in touch with 
us, with Helping Hands. 
They’re on board to contin-
ue to be a part of the com-
munity,” Race explained. 
“Chobani is fantastic. They’re 
always there for us, and they 
give us the yogurt ... NBT, 
they send volunteers, they’re 
wonderful. All the churches, 
I want to say pretty much all 
of them, the majority, sup-
port Helping Hands every 
month.”

Area churches that have 
gotten involved include 
cvFree Church, which holds 
monthly donation drives 
with the Norwich Police 
Department called Cram the 
Cruiser, the UCC Church 
donates hygiene items, and 
the Broad Street Methodist 
Church donates cleaning 
items. 

The Emmanuel Episcopal 
Church provides monetary 
donations, and also coor-
dinated their dinner nights 
with the Helping Hands 
giveaway nights, so any left-
over meals can be brought 
to the giveaway and distrib-
uted.

Other contributors to the 
program include Southern 
Tier Pet Food, the Norwich 
Middle School Wellness 

Club, Holy Family School, 
Go Sneakers, the Chenango 
Hungry Hippo Dream Team, 
the Dollar Tree, and many 
more, plus the countless 
individuals who volunteer, 
donate goods, or provide 
monetary donations.

Getting involved
Those looking to vol-

unteer can reach out Race 

through the Helping Hands 
Facebook page. There are 
three volunteering options, 
but Race said availabili-
ty has been limited due to 
the COVID-19 pandemic, so 
the organization has began 
a waiting list and rotates in 
volunteers.

“We do have restrictions 
right now on the volunteer-
ing a little bit because of 
COVID. So we kind of split 
the volunteering up right 
now into the Friday shop-
ping time, and then the 
Monday packing, and then 
the Thursday giveaway,” she 
said. “So there’s really those 
three types of volunteering.”

“Everybody wants to do 
the giveaway on the front 

line, which is fantastic, and I 
would love the more the mer-
rier. But because of COVID, 
we are inside to begin with 
when we’re getting all the 
stuff ready, and bringing it 
out,” she continued. “We just 
have to be careful, especial-
ly to respect the Y, and the 
more you get the harder it 
is to keep track of the mask 

wearing. So right now we 
do try to monitor a certain 
number.”

For those looking to 
donate, Race emphasized 
that while the organization 
will always accept pantry 
items, they are always in 
need of more hygiene and 
cleaning supplies.

“Always we’re look-
ing for the hygiene [items]. 
Shampoos, conditioners, bar 
soap, deodorants, shavers. 
Those are really the main, 
popular things,” she said. 
“We’re always looking for 
bleach, disinfectant wipes, 
hand sanitizers, those kind of 
things ... Women’s feminine 
products, because they’re 
so costly, that’s a huge help 

for donations. Toothbrush, 
toothpaste. You know, those 
are things we take for grant-
ed. Those are huge.”

There are three ways to 
donate to Helping Hands: 
the Helping Hands Amazon 
wish list, the Chenango 
United Way website, and the 
Norwich Family YMCA col-
lection days.

“We have an Amazon 
wish list that’s on our 
Facebook page. It’s very easy, 
especially during COVID, to 
get on and it’s automatically 
sent to the address, either 
United Way or the YMCA,” 
said Race. “It goes right to 
us, which is great.”

“We have the United 
Way website. You can make 
a monetary donation on 
there, there’s a little box that 
you just check for Helping 
Hands, and it goes directly 
into our account,” she con-
tinued. “The second Friday 
of every month we shop at 
the Dollar Tree. So any mon-
etary donations that have 
come in through the United 
Way, we take that and we go 
shop.” 

She added that Helping 
Hands will post a list of 
things they need as a distri-
bution day approaches, and 
items on that list can be pur-
chased and dropped off at the 
YMCA. Donations can be left 
at the front desk any time, 
or they can be brought in 
on collection days the third 
Monday of each month, from 
4 to 6 p.m. 

“I want to say kudos to 
the Y,” said Race. “Jamey 
Mullen, him specifical-

ly, leaving that racquetball 
court open for us for stor-
age, and allowing us to have 
people drive through every 
third Thursday. He just real-
ly supports the mission, and 
it’s phenomenal.”

Race spoke to the power 
of volunteering, explaining 
that it’s not just a way to give 
back to the community, but 
a way to connect with others 
in the area.

“We have made so many 
friends, and even the friend-
ships of working together 
with other volunteers that 
you’ve never met. Like, that’s 
another huge aspect to this, 
is that community building 
piece and bringing all of us 
together that volunteer and 
give. We have so much fun 
on Thursday night,” she said.

All in all, volunteers and 
visitors alike can expect a 
welcoming atmosphere of 
community togetherness and 
hospitality at the monthly 
giveaway nights.

“This is about the com-
munity, and the community 
has rallied around the com-
munity. That’s the best that 
we can hope for, and just a 
great thing to see happening 
and unfolding,” said Race. 
“We don’t judge. It’s not for 
us. We’re not the ones who 
are going to decide who gets 
what or any of that. We don’t 
judge by your car, whether 
you walk, what you look like 
... We’re your friend, we’re 
happy to see you.”

Continued from Page 28

“We have an Amazon wish list 
that’s on our Facebook page. It’s 

very easy, especially during COVID, 
to get on and it’s automatically sent 

to the address, either United Way 
or the YMCA,” said Helping Hands 

Founder Lorri Race. “It goes right to 
us, which is great.”
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Emergency Medicine at UHS 
Chenango Memorial, also 
had the opportunity to show 
off the new space in the days 
leading up to the grand open-
ing. In addition to helicop-
ter flight crews, landing for 
the first time at the facility’s 
newly re-commissioned heli-
pad, the nursing leader took 
time out of her preparations 
to do a Facebook live.

“This changes every-
thing for our community,” 
she said, as she gave UHS’s 
social media followers a spe-
cial sneak peek of the new 
space and explained the flow 
of both the new Emergency 
Department and the Walk-In 
Center.

The new Emergency 
Department replaces the 
6,600 square foot emergency 
room which has served the 
community for the last 25 
years. It sits next to the new 
Walk-in Center, which is the 
only urgent care facility of 
its kind in Chenango County. 
According to Harkness-
Huggins, only a handful of 
health care facilities across 
the country have a similar 
hybrid model.

“Our community spoke 
to us,” she said, explaining 
that feedback received from 
patients, area businesses, 
local EMS and other stake-
holders guided some of the 
most important decisions in 
developing the space, partic-
ularly the Walk-In.

“Now, we finally have a 
facility worthy of the patients 
and community we serve, as 
well as our caregivers.”

Both Franklin and 
Harkness-Huggins speak 
with pride when they talk 
about the new spaces, and 
rightfully so. They, along 
with many of their colleagues 
were actively involved with 
the design and build of the 
custom-designed spaces - a 
highly collaborative process 
that spanned more than five 
years and involved a multi-
tude of clinical and non-clin-
ical staff, medical providers, 
construction partners and 

other stakeholders.
“There was a very large 

team of people that made 
this happen,” explained 
Richard Stone, Director 
of Support Services and 
Construction Administration 
at UHS Chenango Memorial. 
“Without the vast knowledge 
of these multidisciplinary 
teams, we could never have 
made this new emergency 
department and walk-in cen-
ter a reality.”

According to Stone, 
patient privacy, patient safe-
ty, patient flow, staff work 
flows and convenience were 
all key considerations as the 

planning team worked to cre-
ate flexible modern spaces 
capable of meeting the con-
stantly evolving health needs 
of the community.

“One of the exciting 
things about the new space is 
the efficiencies and multiple 
capabilities that we built into 
it,” he said. “That includes 
five exam rooms that can be 
walk-in, emergency room or 
even observation. We also 
have the ability to have a full 
decontamination suite with 
full isolation suites occupying 
the same spaces. And we’ve 
built in efficiencies with 
shared registration and staff 

areas, as well as provider and 
nursing spaces.”

UHS Chenango Memorial 
had planned to have the new 
Emergency Department and 
Walk-In Center open in late 
2021, but COVID-19 got in 
the way.

“A capital investment of 
this scale and scope would be 
a major undertaking under 
normal circumstances - and 
the last two years have been 
anything but normal,” Stone 
said.

“The pandemic made it 
extremely difficult to stay on 
schedule due to numerous 
delays in material. We’ve also 

dealt with staffing shortag-
es and, at times, we’ve had 
to shut down the job site to 
ensure the safety of our con-
struction partners as well as 
our staff, patients and com-
munity from the virus.”

That said, according to 
Stone, having construction 
crews on site turned out to be 
a blessing in disguise at times 
– especially in the early days 
of the pandemic.

“We were able to quickly 
pivot to add extra negative 
pressure rooms and modi-
fy the flow of some of our 
spaces to not just meet the 
rapidly evolving COVID situ-
ation, but also position us to 
more effectively and efficient-
ly respond to future pandem-
ics,” he said.

“We’ve already taken 
some of the lessons learned 
during these last two years 
and applied them both with 
this project and to inform our 
future plans.”

Instead of the fanfare of a 
grand opening, January 25th 
had the feel of a soft opening. 
The Emergency Department 
staff officially transferred 
their operation in the early 
hours of the morning, at 
which time the lighted signs 
on its new canopy and the 
neighboring walk-in entrance 
were unveiled.

Plans for a larger celebra-
tion were put off due to the 
resurgence of COVID infec-
tions in the community.

New Berlin’s own
social network...

delivered to your mailbox 
or at a local newsstand 

every week.

Call 337-3087 to start your subscription today - 
for as little as $24.95 a year!

Ribbon cutting for the new Emergency Department and Walk-in Center (From CMH)

Continued from Page 27
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UHS Chenango Memorial Hospital: Shaping the future of healthcare in Chenango County —
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According to Stone, a 
more formal grand opening 
and dedication, which will 
honor all those who brought 
the project to fruition, will 
take place later in the spring.

That ceremony will cele-
brate not only the Emergency 
Department and Walk-In 
Center, but the completion 
of Phase 1 of the Chenango 
Memorial Neighborhood 
Plan. The $26 million project 
is the largest concentrated 
investment in the Norwich 
hospital’s facility in more 
than 50 years.

The Norwich hospital was 
able to leverage $10.5 million 
in state grants, along with 
more than $6 million raised 
through a historic Capital 
Campaign and over $9 mil-
lion in cash and borrowing to 
fund the important work.

“None of this would 
have been possible without 
the tremendous support we 
received from both New York 
State and our community,” 
Stone said.

He also credited the hos-
pital’s banking, construction 
and design partners for the 
success of the work to date.

“We’ve been very for-
tunate to have partners 
like NBT Bank, Chianis + 
Anderson Architects, LeChase 
Construction Services, and 
our colleagues across United 
Health Services, who have 
been with us every step of the 
way,” he said.

While the opening of 
the Emergency Department 
and Walk-In Center is argu-

ably the largest milestone of 
Phase 1, a number of other 
important milestones have 
been achieved over the last 
three years. That list includes 
a new laboratory; a new 
Cardiology suite with embed-
ded Cardiac Rehabilitation 
services; relocation and 
expansion of nuclear medi-
cine services; opening of the 
new Main Entrance; consoli-
dation of Diagnostic Imaging; 
a new MRI; new technology 
to support Telehealth expan-
sion; a dedicated entrance for 
emergency vehicles; parking 
enhancements; and a major 
investment in the hospital’s 
utility and technical infra-
structure.

“Our goal was to rede-
sign ambulatory services to 
preserve critical safety-net 
capacity and create new 
space for a range of ambula-
tory care and social services,” 
said Stone. “And that’s exact-
ly what we’re doing.”

In tandem, but funded 
separately, UHS Chenango 
Memorial has also made addi-
tional investments in infra-
structure, staffing and ser-
vices – totaling roughly $10 
million - to support the over-
all mission of the Chenango 
Medical Neighborhood Plan, 
he said.

Work kicked off on the 
first stage of Phase 1 in early 
2018. Crews broke ground on 
stage two – which included 
the Emergency Department 
and Walk-In Center – in 
November 2019.

“We’re really very for-
tunate that we were already 

underway when the pandem-
ic started,” Stone said.

Work progressed, even as 
care teams in every area of 
the hospital flexed and adapt-
ed to the rapidly evolving 
pandemic. From emergency 
screening and triaging proce-
dures to personal protective 
equipment and supply short-
ages; caring for long-term 
care residents and COVID 
positive patients; ramping 
up COVID testing capabil-
ities; a vaccination effort 
that has administered more 
than 9,500 doses to date; 
and more – the nearly 110 
year old health care institu-
tion never faltered in its mis-
sion of service to the greater 
Chenango community.

While construction was 
paused at times, Stone said 
hospital leaders never seri-
ously considered putting off 
the important investment.

“If anything, the COVID 
pandemic has reinforced the 
need for us to transform care 
delivery and increase local 
access to health care services, 
and assure the sustainability 
of our hospital,” he said.

“These last two years 
have brought the key role 
our hospital plays, and its 
interconnectedness with all 
aspects of our community, 
further into focus. That’s 
why we have to push forward 
with our Chenango Medical 
Neighborhood plan - to 
ensure our friends, neighbors 
and loved ones always have 
access to the care they need 
close to home.”

The hospital’s new Walk-In Center will be open from 8 a.m. to 4 p.m. Monday through Friday, 
and Saturdays from 9 a.m. to 1 p.m. (Photo from CMH)

Continued from Page 30



32 • 2022 PROGRESS CHENANGO AN EVENING SUN PUBLICATION • FEBRUARY 9 

this past fourth quarter of 
2021.”

Reynolds said sfcu now 
offers remote audio and video 
chat options for members, 
which increases accessibility 
for people who aren’t inter-
ested in the in-person branch 
interaction anymore.

“You still call a contact 
center or use the service as 
you normally would online, 
but now if you’re on our 
website or on your mobile 
device through online bank-
ing, you can access the credit 
union face to face,” he said. 
“It all ties into our stance on 
personal service, we believe 
that’s where the industry is 
going, and it continues to be 
one of our priorities.”

He said the investment 
in online capability proved 
to continue to be useful 
throughout 2021 as employ-
ees worked from home. He 
added that thanks in part to 
the great culture and work-
ing flexibility, sfcu managed 
to avoid many of the staffing 
issues other businesses and 
organizations faced.

“There were some chal-
lenges during June of last 
year, but we were able to 
quickly get back on track and 
get back to full capacity,” said 
Reynolds. “We’re still at full 
capacity, but we will be add-
ing some new positions as we 
move into 2022.”

Service of the Future
sfcu recently opened 

its 10th branch located in 
Amsterdam, which fea-

tures two interactive teller 
machines (ITM) in it’s drive-
up area, approachable kiosks 
instead of walls of tellers, and 
money machines that allow 
members to deposit coins 
directly into their accounts 
at no fee.

Reynolds said different 
style branch buildings are 
being tested, and the ITM 
machines located at the new 
Amsterdam branch is one 
example of how sfcu does 
things differently. He said 
an ITM machine is being 
installed at the Sidney branch 
as well.

“There is no tube and 
members interact with a 
touch screen kiosk similar to 
an ATM,” he added. “One of 
our member service repre-

sentatives will connect with 
you through easy-to-use two-
way video chat if you call for 
assistance, and in the rare 
case that we can’t complete 
your transaction through 
the ITM, we will offer prior-
ity service within the branch 
lobby.”

“However, if you want 
to get even more in-depth, 
you and your member service 
representative can move to a 
conference room or one-on-
one table to review how sfcu 
can further serve you.”

Reynolds said within its 
branches members can now 
sign up for a new credit card 
rewards program, which 
includes credit and debit 
card designs created with the 
help of local photographers 

and artists. Reynolds added 
that the cards also now have 
tap capabilities, which moves 
sfcu one step further in the 
race with major credit card 
companies.

In addition to stepping 
up its credit card service, sfcu 
is also investing in easier dig-
ital accessibility for mortgag-
es and loans.

According to Reynolds, 
one of sfcu’s big goals is 
to get an online program 
up-and-running for mem-
bers to be able to access their 
credit without coming into 
a branch. Reynolds said in 
preparation for this goal, the 
credit union spent 2021 bol-
stering its cyber security.

“There are so many 
threats out there when it 
comes to cyber security, and 
you hear about incidents all 
happening all the time - so 
that became a major focus 
for us,” he said. “We devel-
oped and have been focusing 
on our security infrastructure 
plan so that way we know 
we are doing what it takes to 
protect our members’ infor-
mation.”

“Quite frankly, we’ve 
brought some real talent 
in for that area and we’re 
excited to be on the cutting 
edge of cyber security for our 
members.”

Getting Involved in the 
Community

Reynolds said sfcu enjoys 
promoting financial educa-
tion and volunteerism in its 
communities.

“We’re aggressively pro-

moting financial education 
opportunities for members, 
along with students at local 
school districts,” he said. 
“We’ve had great inroads 
with Sydney Central Schools 
along with the Norwich 
Central Schools, and our goal 
is to bring quality financial 
education to as many stu-
dents, teachers, and mem-
bers as possible.”

He added that sfcu offers 
membership for people of all 
ages, with the assistance of a 
joint owner on the account if 
the individual is a minor.

“There are opportunities 
available to create an account 
and learn more right on our 
website, under the money 
easier tab,” said Reynolds. 
“We have an on-demand 
resource library, virtual pre-
sentations, and even in-per-
son presentations that we can 
deliver in classrooms.”

“We hope that people will 
make the most of the educa-
tional opportunities we have 
to offer, but that’s only one 
way we’re staying active in 
our communities.”

Reynolds said from Little 
League sponsorship and 
breast cancer walks to col-
lege scholarships and neigh-
borhood beautification, sfcu 
is proud to get involved in 
its communities. Reynolds 
added that while the credit 
union wants to support non-
profit and volunteer efforts, it 
doesn’t force its employees to 
get involved.

“We really want our cul-
ture to promote volunteer-
ism, and inspire people to 
get involved in the fields that 
they’re passionate about,” 
said Reynolds. “We want their 
involvement to come from 
a really honest and heartfelt 
place.”

“In keeping in line with 
that honest thought process, 
we don’t force our employees 
to volunteer; everyone gets 
involved because they want to, 
not because they have to.”

He said another way sfcu 
has gotten involved in its 
communities is with its new 
partnership with The Impact 
Project, which is a nonprofit 
based out of Chenango County 
that is focused on doing major 
home repairs for homeowners 
at no cost to them.

“The Impact Project has 
the ability to serve the needs of 
people under the ALICE (Asset 

Limited Income Constrained 
Employed) through their 
work, and we’re filling in to 
help people with a very low 
interest rate loan,” he added. 
“We’ve got a great relationship 
with The Impact Project, and 
enjoy helping to raise aware-
ness towards the housing sit-
uation many of our communi-
ties are facing.”

“Many individuals who 
can’t afford to repair their 
homes end up losing it, and 
we want to help prevent that.”

Modern Products and 
Programs

sfcu has a number of 
products that helped the cred-
it union stand out and grow, 
including its skip a payment 
option.

Reynolds said the organi-
zation will continue to look at 
ways it can provide financial 
products to people that help 
them achieve their goals as eco-
nomically as possible.

“Our goal isn’t to make as 
much money as possible for 
the credit union, we’re here to 
serve our members and a big 
part of that includes getting 
them the best rates we can,” he 
said. “Right now we’ve got sev-
eral great programs which help 
people avoid unnecessary debt, 
including our debt consoli-
dation program, which offers 
debt consolidation loans as low 
as 4.99 percent APR, and our 
‘Kwik Kash’ which is a line of 
credit attached to sfcu accounts 
which automatically advances 
money to cover any overdraft 
occurrence, up to the member’s 
available line of credit.”

“The face of the consumer 
is rapidly changing, and we’re 
trying to be prepared to reach 
out to the different generations 
and create programs that help 
the members instead of hurting 
them.”

Reynolds said as sfcu 
expands it will need new talent 
and fresh perspectives to help 
guide the credit union into the 
future. He said as the organiza-
tion grows it will continue to do 
what it can to put its members 
first and invest in technology 
and products that make sense 
for everyone who does busi-
ness through them.

Anyone interested in 
learning more about the 
opportunities offered by sfcu 
can visit its website at sfcuon-
line.org or follow its Facebook 
page @sfcuonline for addi-
tional information.

WANT A SAMPLE OF OUR WORK?

YOU’RE HOLDING IT!
Not only do we print The Evening Sun each weekday, we also printed all  

sections of this year’s “Progress Chenango”.
In a very short time, the 15 full and part-time employees of Sun Printing, 

Inc. have helped us to become one of the largest newsprint printers and paper 
assemblers in Central New York. We print the papers, put in the inserts, and 
provide our customers with the best product we possibly can.

If you are holding a copy of Progress Chenango, The Evening Sun,
The Gazette, Norwich Pennysaver, Sidney Pennysaver, Oneonta/Cooperstown 
Pennysaver, Turnpike Pennysaver, Schoharie County Edition of My Shopper, 
Mohawk Valley Edition of My Shopper, Hi Neighbor or the Sherburne News, 
we are proud to say that we handled them first.

sfcu focuses on the future —

sfcu was proud to be a sponsor of the 1st Annual Sidney United Way Golf Tournament in 2021. 
Pictured are sfcu Team #1; Anna, Jeanna, Rebecca, and Shannon (Photo from Facebook.com/
sfcuonline)

Continued from Page 27

Printing and embroidery great for personal, 
business, fire depts., schools with names 
and numbers, birthdays, graduations and so 
much more!

23 Lebanon St., Hamilton, NY 13446 • 315-825-9272
website: customshirts-apparel.com • email: eric@customshirts-apparel.com

SCREEN PRINTING,
EMBROIDERY
DIRECT TO GARMENT

ORDERS 
DONE 

ON 
TIME!

SEE WEBSITE FOR COMPLETE LIST

facebook.com/customshirtsapparel



FEBRUARY 9 • AN EVENING SUN PUBLICATION 2022 PROGRESS CHENANGO • 33

Step Up To National Floor Center...

National Floor Center Main Showroom
46 South Washington Street

Binghamton, NY 13905
607-296-4302 / 607-772-1212

Open Mon–Fri 9 am – 7 pm, Sat 9 am – 5 pm, Sun 12–5

www.nationalfloorcenter.com

Shop Local and 
Reinvest Your 
Dollars in Our 

Local Community
• Drive a little, save a lot.
• Our best hardwood flooring is manufactured in 

Syracuse, NY by Maine Traditions.
• Our tile setting materials are manufactured in 

Plattsburg, NY by Schluter.
• Our forklifts are manufactured in Greene, NY by 

Raymond Corporation.
• All of our vehicles are purchased from local 

dealerships.
• All of our fuel is purchased from locally owned 

Mirabito stations.
• Our warehouse and showroom are both leased 

from local landlords.
• All of our charitable contributions are made to 

local organizations.
• We are a member of The Flooring Network.

The Flooring Network brings together 50 of the 
largest independent retailers in the northeast, to 
maximize buying power, inventory, and shipping 
logistics. This allows us to deliver faster than most 
national chains at very competitive prices. 

Proud Member of

FREE DELIVERY
to Chenango & Delaware 

Counties

Upstate

New York’s best 

selection of tile, 

hardwood, carpet 

and vinyl at the 

area’s lowest

prices.
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Our 
Community 
Is Our 
Home


