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Preferred Mutual grows 
and puts people first

NEW BERLIN – Preferred 
Mutual Insurance Company 
continued to grow in 2018, 
adding a new product develop-
ment group, meeting its goals, 
and carrying on its tradition of 
putting people first.

According to Preferred 
Mutual Insurance Company 
Executive Vice President and 
Chief Information Officer Jeff 
Lopata, since 1896 Preferred 
Mutual and its employees have 
been dedicated to building a 
highly regarded insurance com-
pany that exceeds the needs 
and expectations of its policy-
holders through the delivery of 
superior products and unsur-
passed customer service.

“2018 was a busy year for 
us, we did a complete over-
haul in our company, had a 
five percent increase in reve-
nue, and started a brand new 
product development group,” 
said Lopata. “We continue to 
innovate and succeed because 
we’re highly focused on the 
satisfaction of the costumer and 
our agent partners, as well as 
the success of our employees.

He said the overhaul of the 

NORWICH – The City 
of Norwich saw a number of 
changes in 2018, including 
multiple personnel changes of 
department heads in city gov-
ernment, and officials are opti-
mistic the pieces are in place 
for city residents, businesses, 
and organizations to have a 
prosperous year in 2019.

With a population of 
roughly 6,718 (U.S. Census 
Bureau, Population Estimate 
Program, 2017), Norwich is 
referred to by some as “the 
city of festivals” as it is home 
to several annual community 
events such as the Chenango 
Blues Festival, Colorscape 
Chenango Arts Festival, and 
the Norwich Pumpkin Festival.

Other annual events hosted 
in Norwich include the Gus 
Macker 3-on-3 basketball tour

Jamey 
Mullen

Executive Director of 
the Norwich Family 

YMCA
My cup is half full, not half empty

I was asked to contribute my thoughts 
to this year’s Progress Chenango section 
called “Fresh Perspective”. A unique 
look at Chenango from area residents.

We are a community and region that 
embraces the challenges that are present 
and the challenges that lie ahead: There 
are real issues of declining residency, 
challenging state operating mandates for 
business, rising costs for businesses and 
families, the urgency of public health 
challenges, addiction, and more. Our 
outlook should never solely fall on the 
side of negative challenges. Our outlook 
should never look at the cup as half 
empty instead of the ability to look at the 
cup as being half full.

Our positive attitudes on life, our 
work, our families and community can 
and will be contagious. I choose to accept 
that my cup is always half full and that 
there is always a positive in every sce-
nario. With all of the challenges that our 
communities continue to face, we contin-
ue to move forward showing our resilien-
cy. We shine with pride when speaking 
of the many positives of living in an area 
that is “centrally isolated but close to 
everything”. The ability to add “quality 
to a quality of life” is important for any 
community and we have so many caring 
people and businesses working hard to 
provide this for our communities.

One must not look far. Communities 
continue to provide quality events for 
their residents and visitors alike: General 
Clinton Canoe Regatta, Gus Macker 
Basketball Tournament, Chenango 
Blues Festival, Colorscape Arts Fetival, 
Pumpkin Festival, Greene Apple Festival, 
Sherburne Pageant of Bands, and the 
many Music in the parks in our commu-
nities too.

Contineud on page 48

Continued on page 46

By Grady Thompson
The Evening Sun

By Zachary meseck
The Evening Sun

Preferred Mutual Insurance Company Executive Vice President and Chief Information Officer 
Jeff Lopata and and the rest of the company’s employees are dedicated to building a highly 
regarded insurance company that exceeds the needs and expectations of its policy holders. 
(Zachary Meseck photo) Continued on page 50

City of Norwich welcomes 
new staff and a new year

With a population of roughly 6,718 (U.S. Census Bureau, Population Estimate Program, 2017), 
Norwich is referred to as some as “the city of festivals” as it is home to several annual com-
munity events such as the Chenango Blues Festival, Colorscape Chenango Arts Festival, and 
the Norwich Pumpkin Festival. (Zachary Meseck photo)
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nament, the Norwich YMCA 
Turkey Trot, and the Parade 
of Lights.

City of Norwich 
Government, the Norwich 
Merchant’s Association, 
Commerce Chenango, 
and the Norwich Business 
Improvement District (BID) 
are some of the organiza-
tions working behind the 
scenes to foster a high level 
quality of life for city resi-
dents.

After the City of Norwich 
Common Council passed the 
$12.3 million 2019 budget 
in December, including a 
0.48 percent tax increase on 
the average property owner 
in the city, Mayor Christine 
Carnrike said it’s her goal 
to provide city taxpayers, 
businesses and organiza-
tions with the highest level 
of service while remaining 
cost effective.

“In my mind – although 
some might counter and say 
that you need to increase 
taxes to always have that 
little buffer – I think you can 
use responsible governance 
and perhaps give the taxpay-
er back at some point,” said 
Carnrike. “Whether that’s 
going to be in 2020 or not, 
that remains to be seen.”

Entering the second year 
of her second term, and 
fourth year as Mayor of the 
City of Norwich, Carnrike 
is up for re-election this 

November, and announced in 
January she will once again 
seek re-election. Alderman 
Ward 1 Matthew Caldwell, 
Alderman Ward 3 John 
Deierlein, and Alderman 
Ward 5 David Zieno will 
also be up for re-election in 
November.

In 2018 the City of 
Norwich saw the addition of a 
new Fire Chief, Jan Papelino, 
Department of Public Works 
Superintendent, Edward 
Pepe, and City Attorney, 
Steve Natoli. Papelino 
assumed his role as Fire 
Chief in June, Pepe became 
Superintendent of the DPW 
in August, and Natoli was 
appointed in January.

“There’s obviously a bit 
of a learning curve, which 
we allow for and you have 
to, just to be reasonable,” 
said Carnrike. “I think 
they’re doing good jobs and 
they both hit the ground run-
ning.”

With the addition of 
Papelino and Pepe, Carnrike 
said for the first time in 
decades, all of the city’s 
department heads – DPW 
Superintendent, Fire Chief, 
and Police Chief – reside in 
the City of Norwich.

“Not a requirement, but 
I think that lends itself to a 
vested interest in the com-
munity in which they serve 
and I just think that’s a win,” 
said Carnrike, adding, “Not 
to discount those who do not 

and those who have not, but 
I think it’s a benefit.”

One key position that 
remains unfilled in the city 
since June 2018 is Human 
Resource Director. Carnrike 
said filling the position has 
been a lengthy process, but 
noted it’s important to find 
the right person for the posi-
tion.

“It’s a key position, of 
course you’re governed by 
civil service regulations and 

you need qualified appli-
cants in that, and then when 
other vacancies exist in the 
city, [it’s] hard to fill those 
when you don’t have that 
key position in HR,” said 
Carnrike.

“I wish it didn’t take 
this long but I think if we 
get the right people in those 
positions, all these little hic-
cups that we’ve endured and 
obstacles and challenges 
will be worth it.”

Despite some personnel 
uncertainties, the city made 
strides in 2018 to improve 
the quality of life for resi-
dents of the greater Norwich 
area by approving the pur-
chase of Light Emitting 
Diode (LED) streetlights, 
becoming the lead agen-
cy for the Environmental 
Impact Study for an over-
haul and expansion project 
at UHS Chenango Memorial 
Hospital, and implementing 

new software in the finance 
department.

The city approved the 
$32,977.11 purchase to take 
part in the NYSEG LED 
Street Light Conversion 
Program in March 2018, an 
investment which the city 
council estimated would 
pay for itself within seven 
months.

Carnrike said the city 
has since been added to

Continued from page 43

City of Norwich —

In 2018 the City of Norwich saw the addition of a new Fire Chief, Jan Papelino, Department of Public Works 
Superintendent, Edward Pepe, and City Attorney, Steve Natoli. Papelino assumed his role as Fire Chief in June. 
(Zachary Meseck photo)

Continued on page 45
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Just call us...
Commercial | Residential | Industrial
Custom Duct Fabrication

607-336-5572
6053 Co. Rd. 32, Norwich, NY 13815
www.avoliobrothers.com
brothers@centralny.twcbc.com

Bida Adult Home
WASHINGTON PARK, OXFORD, NY 13830

607-843-6769

We offer you the 
freedom of  
being on your 
own with the 
comfort of  never 
being alone.

Your Home Away From Home
The BIDA HOME offers:
 • Pleasant atmosphere in a quiet, friendly community.
 • Freedom to come and go as you please.
 • All your meals.
 • All your housekeeping and laundry needs.
 • Help in getting to your scheduled appointments.
 • Help in taking prescription medicines. 

FAMILY SUPPORT SERVICES

FAMILY HOUSING SERVICES

OPPORTUNITIES FOR 
CHENANGO, INC.

“HELPING PEOPLE. CHANGING LIVES”

• Head Start and Early Head Start
• Child and Adult Care Food Program

HEAD START

• Breast Feeding Education
• Supplemental Foods

• Home Repair Programs
• Weatherization Assistance Program
• First Time Homebuyer
• Financial Literacy + Credit Education 

Counseling

WIC
(Women, Infants 

& Children)

44 West Main Street • Norwich, New York 13815-0470 • 607-334-7114

CHILD AND FAMILY DEVELOPMENT SERVICES

Sherburne Jewelers
42 North Main St., Sherburne, NY

607-674-4944 

• All Repairs Are Done
  On The Premises
• Custom Jewelry-Design Work
• Platinum Jewelry
• Gold Jewelry
• Silver Jewelry

Hours:
Tues. - Fri 10 am - 3 pm; 

Sat. 10 am - 12 pm
Call for appointments 

and holiday hours

Enjoy David Gantt Originals
Cast Your Unwanted Gold into Jewelry

David Gantt
Custom Jeweler

Since 1981
Sherburne Jewelers 

Since 1987

Jewelry Repair
& Stone Setting

City of Norwich —

NYSEG’s municipal 
queue and said, “Now we 
have o follow-up and find 
out what are those next 
steps to get up into the 
next level, but we under-
stand there is a sequence 
of events, and much like 
the wheels of government 
turning slowly, I’m sure in 
[the NYSEG LEG Street 
Light Conversion Program] 
things have a process.”

At UHS Chenango 
Memorial Hospital, the 
City of Norwich has taken 
on the lead agency role for 
the Environmental Impact 
Study that’s required for 
the project to receive $9 

million toward a $15 to 
20 million overhaul and 
expansion project in 2019.

As the lead agency the 
city has conducted sur-
veys to determine if the 
project would have a neg-
ative impact on the envi-
ronment of Norwich, and 
in January, Carnrike said 
the city had determined it 
would not negatively affect 
the environment.

Another major project 
taking place in the city is 
the renovation of a long 
vacant Ward 5 Schoolhouse 
at 125-127 East Main Street 
into an apartment building 
with 10 to 12 units, under-
taken by Principle Design 

& Engineering, PLLC.
Owned by town of 

Norwich residents Mike 
and Dan O’Reilly, Principle 
Design & Engineering, 
PLLC were selected after 
submitting an RFP to the 
city in Summer 2018. The 
O’Reillys estimate as of 
January, they are about 80 
percent complete with the 
apartment building, which 
will be named Studios East.

“When you have young 
professional engineering 
and design experts who 
say, ‘I want to invest in 
the community that I call 
home. I want to take this 
property that’s been empty 
for any number of years 

and make it into something 
beautiful and give back,’ 
I think that’s great,” said 
Carnrike.

“I think the 21st century 
will be more of your mak-
erspaces, and your entre-
preneurial-spirit mover and 
shakers who will push it.”

One organization ded-
icated to maintaining a 
strong and vibrant business 
and shopping environment 
in the city is the Norwich 
Merchant’s Association.

Currently consisting of 
25 members consisting of 
shops, restaurants, lawyers, 

banks, and other business-
es, the association aims to 
entice people to shop in 
Norwich to support local 
business.

In December 2018, 
the Norwich Merchant’s 
Association sold $1,860 
worth of Merchant’s 
Money. Similar to a 
mall gift certificate, the 
Merchant Money can be 
spent at any of the partici-
pating merchants. This was 
a huge jump above the year 
prior, when it sold $300 
worth of Merchant Money.

“We’re always look-

ing for new members,” 
said Norwich Merchants 
Association President 
Linda McNeil. “We’ve 
already added three new 
members this year alone.”

The  Norwich 
Merchant’s Association 
also compiles an annual 
Shop Local Brochure every 
April, showcasing details 
on all of its members. The 
Shop Local Brochures are 
available in local hotels 
and museums to promote 
local businesses to tour-
ists while they’re in the 
Norwich area.

Continued from page 44

A photo of Norwich’s City Hall taken along East Main Street. (Zachary Meseck photo)
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HOLY FAMILY 
SCHOOL

The best school for your child.

Holy Family School
Middle States Accredited School

17 Prospect St., Norwich, NY 13815
www.hfsnorwich.com

–– MERIT ––
A school where morality and academic 

standards go hand in hand

–– PRIDE ––
A school with a tradition of excellence

–– PEACE ––
A school where your child is safe, 

secure and happy to be there

–– HONOR ––
A school where Christian principles 

are a way of life

–– FAMILY ––
A school where parents are welcome

Please call 607-337-2207 to schedule a visit!

37 North Broad Street, Norwich NY • 607-336-2227

(Mon.-Sat. 11:00-3:30)
Cocktail Shrimp,
Rose Shrimp,
Seafood Delight

Dinner Specials:
Snow Crab, Baby Clams,
Clams, Spare Ribs, Shrimp Dishes

Tuna, Salmon, White Tuna, Shrimp, Eel

Sun.-Thurs. 11 am-10 pm; Fri. & Sat. 11 am-11 pm

FREE CAN OF SODA
When your order to go is over $20

NORWICH 
BUFFET

THE BIGGEST ALL YOU CAN EAT
CHINESE BUFFET IN THE AREA

Chinese, Sushi, American and more!

$750Lunch
Specials:

$1050

Sushi Specials:

10% OFF
FOR SENIORS

We have venues that 
provide exciting per-
formances, shows and 
competitions: Chenango 
County Council of the 
Arts, The Earlville Opera 
House, Six on the Square 
in Oxford, River Theatre 
in Greene, The Chenango 
County Fairgrounds, the 
Norwich Family YMCA, 
Emerson Soccer Farm 
Fields and the Unadilla 
Valley Sports Center.

I applaud any person 
who takes their passion 
and energy to open up 
their own business. It 
improves our commu-
nities, it provides value, 
and it assists in meeting 
a need. There are many 
favorite destinations 
along our routes through-
out Chenango County: 
Bullthistle Brewing 
Company in Sherburne, 
Heartwood Frames in 
Sherburne, FoJo Beans 
(Plymouth and soon to be 
in Hamilton), Farmhouse 
Finds in South New Berlin, 

Bear Wallow Homestead 
in Guilford, The Wild 
Owl and Chasing Quinn 
Design in Norwich and 
many more.

There are the busi-
nesses that have been 
staples in our communi-
ties for years, providing 
services and supporting 
their communities too. 
Some of our local favor-
ites that make our commu-
nities so special include: 
Jewitt’s Cheese House in 
Earlville, Magro’s Family 
Restaurants and Pizzerias, 
Service Pharmacy in 
Sherburne and Norwich, 
McLaughlins, McNeils, 
The Colonial Theatre, 
Made in Chenango, 
Garfs and Nina’s in 
Norwich, Gallery 3-2-1 
and Bartles in Oxford, 
Pine Ridge Grocery’s and 
Bakers Maple products 
in Bainbridge, and Main 
Street Grill and Bakery 
and Frog Pond in Afton, 
and The Silo Restaurant 
in Greene.

Regional and National 
companies call our region 
home and do so with pride. 
NBT Bank in Norwich, 
Chobani in New Berlin, 
Raymond Corporation in 
Greene, and Golden Artist 
in Columbus to name a 
few.

Many people can 
frown on all of the local 
challenges and personal 
negative feelings that we 
have in an area we call 
home. Instead, I choose 
to look at the good that 
we have. As I stated pre-
viously, our events, our 
new businesses, our 
national corporations 
and the many agencies 
that support our commu-
nity based organizations 
such as: The YMCA, The 
Chenango County Council 
of the Arts, The Earlville 
Opera House, The United 
Way, The Red Cross, Our 
Libraries and Schools, The 
Chargers Soccer program, 
Service Clubs, and our 
full functioning Chenango 

Memorial Hospital in our 
County.

Outdoor adventures 
are plentiful with fishing, 
boating, hunting, horse 
lessons and riding, ath-
letics, snowmobiling, 
and camping at: Bowman 
Lake, Balsam Pond, 
Cook Park, Mill Brook 
Reservoir, Hunts Pond, 
and more. The Rogers 
Center in Sherburne, pro-
vides a safe venue for 
families to experience 
the outdoors in our own 
backyard through pro-
gramming and a wonder-
ful facility and grounds. 
Wolf Mountain in Smryna 
provides quality care and 
educational programs and 
Animal Adventure is close 
by in Harpursville. Quality 
museums can be found 
locally with the Northeast 
Classic Car Museum, 
Chenango County 
Museum, and within an 
hour’s drive some of the 
finest in the Country with 
the Baseball Hall of Fame, 

The Boxing Hall of Fame, 
The Farmers Museum, 
The Munson William 
Art Museum, Roberson 
Museum, The National 
Fly Fishing Museum and 
more.

Our communities in 
our County are gener-
ous with their time and 
the dollars. Thousands 
of hours are dedicated to 
volunteerism helping the 
many not for profit and 
causes in our hometowns 
and thousands and thou-
sands of dollars are raised 
annually to support our 
community causes wheth-
er it be: Relay for Life, 
Churches, United Way, 
Little League, The YMCA, 
our Schools, our Events, 
Hospice, The SPCA, 4H, 
and our Hospital.

As I reflect on the past 
year I am grateful for what 
I have seen in our com-
munities and I am opti-
mistic that we can con-
tinue to work together to 
provide a safe and caring 

community for all. I have 
seen supportive and caring 
teachers, compassionate 
providers, and volunteers 
who support our youth 
through sports and other 
programming. I have seen 
our church communities 
work together to support 
all and I have seen peo-
ple work together with 
their neighbors (all neigh-
bors) to support commu-
nity events and causes. I 
continue to look forward 
with hope and that we can 
improve and support our 
communities and neigh-
borhoods and neighbors 
together.

I choose to call 
Norwich and Chenango 
County home. I choose to 
look at the good and pos-
itives that we have, com-
pared to dwelling on the 
challenges that we face, 
but continue to work on 
every day.

I chose to have my 
cup half full and not half 
empty.

Jamey Mullen
Executive Director of the Norwich Family YMCA

Continued from page 43
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Providing Services to Chenango 
County Youth since 1983 

(607) 336-9696 | 22 East Main St., Norwich, NY 13815 

•  KIDS Program
* K-5th Grades 
* School-Year & Summer Program 
* Affordable Child Care 

•  Teens After School Program
* 6th-12th Grades 
* School-Year Program
* Educational Field Trips 

•  Youth Employment Program 
* 14-20 Years of Age
* Summer Program 
* Paid Employment 
* Work Readiness Skills 

•  Youth Philanthropy Council 
* 10th-12th graders 
* School Year Program 
* Community Involvement 

K M C
SAND & GRAVEL

II

6146 COUNTY RD. 32, NORWICH, NY
607-336-6236

BURRELL’S 
EXCAVATING, Inc.

A LEADER IN 
EXCAVATION, 
DEMOLITION and
SITE WORK
for commercial, 
residential, and roadway 
projects throughout 
Upstate New York. 
––––––––––––––––––––––––––
In business since 1973
––––––––––––––––––––––––––

Three NYS DEC permitted 
gravel pits provide state 
approved material, sieve 
analysis, and proctors for 
most materials, and are 
operated by MSHA trained 
employees.

• Sand & Gravel

• Demolition

• Excavation

• Road Work & Utilities

• Commercial & 

Residential

• Modern Equipment

www.burrellsexcavating.com

with guaranteed 
credit approval!

Fun Facts:  Since 1964, 
Opportunities for Chenango, 
Inc. has been providing a 
myriad of services to the 
individuals and families of 
Chenango County.  These 
services include:  
• Energy Services
• Weatherization
• Section 8 Housing Choice 

Voucher Program
• Housing Rehabilitation 

Programs 
• Manufactured Housing 

Replacement Programs 
• First Time Home Buyer 

Programs
• Shelter Plus Care
• Women, Infants, and 

Children (WIC) Nutrition 
Program

• Head Start 
• Early Head Start 
• CACFP

In 2018, Opportunities 
for Chenango served over 
1,300 individuals and fami-
lies in all areas of our pro-
gramming. 

Throughout the last 54 
years, Opportunities for 

Chenango has made changes 
in our programming in order 
to best serve the needs of 
the individuals and families 
in our community.  We are 
always striving to provide 
the most comprehensive ser-
vices to our clientele, while 
utilizing best practices in 
order to provide the greatest 
opportunities for our clien-
tele to achieve their greatest 
potential.  

With that mind set, 
Opportunities for Chenango 
will start on our greatest 
adventure yet, which is to 
merge with Opportunities for 
Broome, Inc. in Binghamton, 
New York.  Both agencies 
are designated Community 
Action Agencies, and offer 
some similar services includ-
ing housing and Head Start. 

Opportunities for 
Chenango has been pro-
viding services in Broome 
County for the past ten years 
in the area of housing, includ-
ing Home Rehabilitation, 
First Time Home Buyer 

P r o g r a m s , 
and Financial 
Capability.  

Over the 
past two years, 
Opportunities 
for Chenango 
has been shar-
ing admin-
istrative ser-
vices with 
Opportunities 
for Broome 
with amaz-
ing success.  
We have been 
able to reduce 
expenses while 
expanding pro-
gramming throughout the 
county.  

The ultimate goal of the 
merger is to further the mis-
sion of both agencies.  

Some of the results of 
the merger will include:
• improved, expanded, or 

preserved services; 
• strengthened financial sta-

bility; 
• enhanced administrative 

capacity; and
•  an improved brand, 

image, and reputation 
throughout both counties.  

• The resulting arrangement 
will build on the strengths 
of each organization and 
lead to  better outcomes 
for the individuals and 
families that could not 
have been achieved with-
out the two organizations 
joining forces. 

When the merge is 
completed, the agencies 
will be renamed “Greater 
Opportunities” in Chenango 
and Broome.  Offices will be 
maintained in both current 
locations, as well as expand-
ed locations in areas cen-
trally located between both 
counties. Opportunities for 
Chenango will maintain all 
of our current programming, 
including WIC, Head Start, 

Weatherization, and hous-
ing programs, while expand-
ing services to continue to 
serve the most vulnerable 
in both counties.  We are 
very excited about this new 
adventure and look forward 
to providing our communi-
ties with continued “Greater 
Opportunities” to prosper 
and achieve self-sufficiency.

“Greater Opportunities” for Chenango County

SUCCESS
STORY Opportunities for Chenango
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Looking for experienced: mechanical and electrical engineers, machinists and assemblers.

www.GE.com/careers

www.GE.com/careers

company, which resulted 
in a significant amount of 
employees changing leader-
ship roles, was the result 
of suggestions from their 
agents and policy holders. 
He added that by focusing 
on meeting its goals and 
staying innovated, the com-
pany has continued to thrive.

“We’re at a 5 percent 
increase in revenue for 2018, 
grossing $340 million dol-
lars annually, $580 million 
dollars in assets, and $245 
million dollars in surplus,” 
said Lopata. “We contract 
with around 450 indepen-
dent agents throughout New 
York, New Hampshire, New 
Jersey, and Massachusetts.”

He said having such 
a wide support base, and 
funds to back the company 
is essential to the success of 
Preferred Mutual.

“We make a commit-
ment to our policyholders, 
employees, and customers 
that even in the worst weath-
er conditions, we will be 
there for them, and we honor 
that by having systems to 
allow people to work from 
home,” said Lopata. “It’s 
also incredibly important 
that we keep our employees 
safe in times of inclement 
weather, but we also want to 
make sure the customer gets 
the support they paid for.”

He said thanks to mod-
ern technology, Preferred 
Mutual can allow its 
employees to operate from 

home, keeping them safe, 
and keeping policy holders 
happy.

“When you compare us 
to some of the multi-billion 
dollar insurance companies 
around the world, you real-
ize why it’s so incredibly 
important for us to ensure 
everyone, employee and 
policy holder alike, to be 
considered in every move 
we make,” said Lopata. 
“That’s another reason why 
we try to hire and promote 
locally as often as possible, 
and grant our employees a 
paid for formal education so 
they can continue to grow.”

He said Preferred Mutual 
looks at individuals as a 
whole, considering educa-
tional background, personal-
ity, and demeanor as import-
ant factors during the hiring 
process.

“Our employees are cus-
tomer focused, cultivating 
relationships internally and 
externally. and we embrace 
the ideals of continuous 
improvement and develop-
ment, and reward innovation 
and creativity,” said Lopata. 
“Preferred Mutual employ-
ees are agile, business lead-
ers with strong communi-
cation and interpersonal 
skills.”

Preferred Mutual encour-
ages its employees to speak 
up when they have an idea 
or plan that could improve 
the company, and discusses 
big changes in the company 
with leaders on every level 

to ensure they everyone is 
aware of them and why they 
need to be made.

Lopata said the company 
developed a new section of 
their company in 2018 that’s 
dedicated to product innova-
tion and improvement.

“We believe many of the 
standard insurance products 
are falling to the side, and 
we need to be innovative,” 
he said. “That’s why it’s 
vital for us to have a team 
that’s dedicated towards 
keeping our company ahead 
of the curve.”

In 2015 Preferred Mutual 
developed a five year plan, 
and so far the company is on 
track to meet all of its goals 
thanks to the hard work of 
its employees. Each employ-
ee is made aware of the 
company’s plan, and leaders 
from every level in the com-
pany are asked about chang-
es in the company before 
they happen.

“We poll upper, middle, 
and lower management to 
hear opinions and thoughts 
from every side of our com-
pany, and if someone in 
between has an idea that 
they believe can help keep 
us innovative, we’re more 
than willing to hear them 
out,” he said. “In 2018 unem-
ployment rates for insurance 
businesses were around two 
percent, because many peo-
ple are staying with insur-
ance companies until retire-
ment, increasing the demand 
for our positions.”

Preferred Mutual is able 
to work assured because of 
its people, its employees, its 
agent partners and its poli-
cyholders.

“As such, our culture 
places a fundamental empha-
sis on the value of people,” 
said Lopata. “We collaborate 
to ensure that our customers’ 
needs are being met and we 
are proud of our professional 
work environment.”

He said that by listen-
ing to employees and being 
open minded to innovative 
or creative ideas helps keep 
the company competitive 
and allows it to continue to 
effectively expand.

“When you love your job 
what you do comes from the 
heart, and that’s the standard 
we strive for,” said Lopata. 
“We want people to look 
at us as their first choice 

as an insurance employer in 
Chenango County.”

Preferred Mutual is also 
involved with its local com-
munities, and enjoys a pos-
itive relationship with local 
government.

Lopata said it’s import-
ant for Preferred Mutual to 
continue giving back to the 
local communities that sup-
port it, and the company 
does that by getting involved 
with over 30 not-for-profits 
in Chenango County.

“We sell a promise here, 
and that promise is we will 
make our policy holders 
whole after tragic events, 
and we take that promise 
very seriously,” he said. “By 
staying active in our com-
munities, and ensuring that 
we can pay out on our cus-
tomer’s policy claims, we’ve 
built a reputation of honesty 

and dependability, and that’s 
very important to us.”

Preferred Mutual has a 
number of ways that policy 
holders and interact with the 
company, through their web-
site, through an automated 
phone system, or through 
customer representatives, 
and Lopata said that’s also 
important to the company.

“People may not always 
want to call and speak to 
a live representative, so 
we make sure that they 
can use the automated sys-
tem instead,” he said. “We 
always try to ensure our pol-
icy holders, employees, and 
independent agents are satis-
fied with the great work they 
do, and are incredibly grate-
ful for the role everyone 
plans in allowing Preferred 
Mutual to succeed.”

Preferred Mutual —

Preferred Mutual has a number of ways that policy holders and interact with the com-
pany, through their website, through an automated phone system, or through customer 
representatives. (Preferred Mutual photo)
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