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Median individual income was $25,233.
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Chenango 
Health Network

In March 2018 a young man came into 
Chenango Health Network with two bills 
that he had received from an extended stay 
at UHS/Wilson Memorial Hospital. On 
June 18, 2017, he was a passenger in a car 
that was involved in a serious motor vehi-
cle accident (MVA).  He was taken to the 
hospital in Binghamton from Norwich due 
to the seriousness of his injuries and was in 
a coma for several weeks.  

At the time of the accident he was 
uninsured.  His mother obtained Power of 
Attorney (POA) and was able to get him 
insured through Fidelis and the Medicaid 
was back dated to June 1st, 2017. After 
weeks in the hospital he was discharged on 
July 7th, 2017.

In January he received bills from UHS 
Hospital. He had one bill for $139.48 for 
“miscellaneous” changed and another for 
$212,530.31 and that was for labs, diag-
nostics, surgical procedures, anesthesia, 
therapies and accommodations while he 
was in ICU.

I called the UHS billing office to ask 
what insurance had been billed because it 
didn’t look like anything had been paid at 
the time of the bill was sent out.  We were 
informed that the drivers’ Progressive auto 
insurance had recently paid $28,964.41. 
She also stated that the balance had been 
sent to Medicaid on January 2nd, 2018. 
She was aware that the individual could 
not be billed for the balance even if the 
claim was denied by Medicaid. I was able 
to assure my client that the $212,669.79 
that he was billed for was not going to be 
his responsibility.

Client Quote:
“On June 18th, 2017, I was involved in a 

MVA that nearly took my life. I have no memo-
ry of the accident. I woke up tied to a bed in the 
hospital not knowing where I was, why, or how 
I got there.  I was put into a medically induced 
coma due to the seriousness of my injuries. 
Once I was out of the coma, my mother who 
took over as my POA, told me everything that 
happened.

I had no insurance at the time. I was told 
by the insurance company that NO Fault 
had paid for nearly $130,000.00 towards my 
medical costs. Then I got a bill in the mail for 
$212,530.31. 

I had no idea where to go or who to talk 
to.  I went to the only place that I could think 
of and that was Chenango Health Network.  I 
had no idea if they could help me but I took a 
chance. I went in and spoke with a Community 
Health Advocate (CHA) and without hesita-
tion she took me in her office and immediately 
started making phone calls. She was deter-
mined and settled the issue in no time at all. 
She was very professional and made sure that I 
knew that I was not responsible for the amount 
I was billed. She helped me out so much and I 
can’t thank her enough.”

24 Conkey Avenue
Phone: 607-337-4128
Norwich, NY 13815
www.chenangohealth.org
Fax: 607-337-4276

Norwich’s Alvogen 
security and technology investments

orwich Alvogen’s Vice President of Operations Charlie Andrews, Norwich Alvogen’s Human 
Resource Manager Luke Murphy, and Vice President of Alvogen’s Human Resources Ric 
Festarini. (Zachary Meseck photo)

NORWICH – Alvogen is a 
global pharmaceutical company 
with a deep history in Chenango 
County, and throughout 2018 
the company continued to strive 
for bigger and better security 
and technology.

The current Alvogen man-
ufacturing facility is located 
just north of Norwich on State 
Highway 12 and was construct-
ed in the late 1970’s. In recent 
years, there has been significant 
investment in the facility, bring-
ing it into modern standards of 
pharmaceutical production.

Alvogen is the latest rebirth 
of Norwich Pharmaceuticals, 
having its origination in the 
town of Norwich in 1887.

According to Norwich 
Alvogen’s Vice President of 
Human Resources Ric Festarini, 
in 2007, Norwich worked hard 
to attracted a new buyer with 
global ambitions. Festarini said 
ten years into the company’s 
story, Alvogen became a global 
organization with its headquar-
ters in Reykjavik, Iceland.

“Alvogen has grown from 

its Norwich employee base of 
300 to a strong international 
team of just under 3000,” he 
said. “Sales have followed suit 
and the 2007 sales target of $35 
Million are now exceeding $1 
billion globally.”

Alvogen has sales in 35 

countries and some of the fast-
est growing are those of Russia 
and the prior Soviet bloc repub-
lics. 2018 saw significant busi-
ness agreements being reached 
in China and Japan as Asia 
became a strategic focus.

Festarini said, “As Norwich 

demonstrates its effectiveness 
as a manufacturing facility, 
Alvogen continues to invest at 
our site.”

An area which garnered sig-
nificant focus and investment in 
for Alvogen in 2018 was that of 
product serialization. In most 
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New York Central Mutual Insurance
a year of growth and advancement

NYCM Insurance writes insurance through over 1000 independent agents throughout the state 
of New York. (Zachary Meseck photo)

EDMESTON – A year 
after providing many of their 
employees an early retirement 
program, New York Central 
Mutual saw 2018 as a year 
for education, expansion, and 
technological advancements.

According to Samantha 
K. Harrington, Marketing 
Specialist for New York 
Central Mutual (NYCM) 
Insurance is a property and 
casualty insurance carrier that 
has been providing coverage 
to residents and businesses in 
New York since 1899. The 
company offers automobile, 
homeowner, mobile home, 
umbrella and commercial pol-
icies and is rated A by A.M. 
Best Company.

“NYCM Insurance writes 
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insurance through over 1000 
independent agents through-
out the state of New York,” 
said Harrington. “With the 
growth of technology in 
today’s society, many people 
want to get insurance at the 
touch of their fingertips using 
online media.”

She said NYCM wants 
people to recognize the ben-
efits to meeting face-to-face 
with an agent to fully under-
stand their coverages and 
what is protected when the 
unexpected happens.

We have had many 
developments and updates 
to adapt to the technologi-
cal advancements of society, 
said Harrington.

“Products such as our 
Mobile App, interactive 
and mobile-friendly web-
site, social media and our 
InControl product have been 
hubs of more efficient com-
munication and flexibility for 
our customers,” she said.

NYCM has offices all 
throughout New York State, 
and feels it’s important to 
stay up to date and adapt to 
changes occurring all over 
the world.

“We plan to continue to 
strive to make our custom-
ers happy and fulfilled. We 
want the public to realize that 
we are New York insurance, 
meaning we only write in 
New York, we work in New 
York and the large majori-
ty of our employees all live 
throughout New York,” said 
Harrington. “Because of this, 
we can relate to our insureds 
and potential customers on 
a more personal level than 

nation-wide companies.”
She said the company 

hopes that all employees and 
future employees will live 
by the values of being the 
best version of themselves, 
smiling and being friendly, 
embracing community and 
striving to succeed as a team.

In 2017, NYCM offered 
early retirement to employ-
ees who qualified for it, said 
Harrington. She added in 
2018 the company saw what 
they consider to be a huge 
hiring year. The increase in 
new employees meant it was 
a transition year for educa-
tion and expansion.

NYCM Insurance has four 
branch locations throughout 
New York State: Edmeston, 
Sherburne, Amsterdam and 
Orchard Park.

“With the home and larg-
est office being located in 
rural Edmeston, challenges 

include commuting to and 
from work in the winter 
months, and encouraging 
people to travel from more 
urban or suburban areas to 
work at the company,” said 
Harrington. “The benefits of 
this type of location are end-
less, however.”

She said the support 
of the local community is 
incredibly beneficial to the 
overall success of New York 
Central Mutual, and the 
company hopes to continue 
giving back to them in the 
upcoming years. 

NYCM Insurance con-
tinued to prove its dedica-
tion to community involve-
ment in 2018 by participat-
ing in events such as Meals 
on Wheels, Casual for a 
Cause, America’s Greatest 
Heart Run and Walk, 
#GivingTuesday, and more.

The company delivered 

over 150 meals to the elderly 
and disabled in Norwich as 
part of the Meals on Wheels 
program.

NYCM raised over 
$5,445 for the Alzheimer’s 
Association as part of it’s 
Casual for a Cause month 
long fundraiser.

It raised $99,245 for the 
American Heart Association 
as through the company’s 
participation in America’s 
Great Heart Run and Walk 
event.

NYCM’s Edmeston 
Office collected over 300 
items that were donated to 
the Compassion Coalition in 
Utica New York.

Every Wednesday 
NYCM’s Sherburne Office 
purchases breakfast sand-
wiches in which all money 
raised is donated to the 
Chenango County SPCA.

The company also took 

part in other types of vol-
unteering events like a car-
seat inspection and installa-
tion day where they installed 
carseats in vehicles free of 
char, or in their partnership 
with Cornell Cooperative 
Extension when they hosted 
four different Teen Driving 
Awareness events to edu-
cate and prevent distracted 
driving among teens in New 
York State. 

“The company is con-
stantly submersed into local 
events, fundraisers, events 
and organization to help 
in any way they can,” said 
Harrington. “In 2018 alone, 
NYCM documented some 
type of donation (money, 
goods, volunteer time) to 
over 560 organizations and 
events throughout the state.”

She said it’s important 
for individuals who work 
in Edmeston travel from 
Utica, Oneonta, Binghamton, 
Norwich and Cooperstown 
areas to be able to give back 
to their communities through 
NYCM. She added that by 
volunteering in the area, 
NYCM plans to continue 
supporting the communities 
it’s based in the future.

When asked why NYCM 
is dedicated to support-
ing its local communities, 
Public Relations Business 
Unit Manager Bob Snyder 
responded, “Giving back to 
our communities is part of 
our core values.”

The core values are part 
of an internal corporate cam-
paign that NYCM is gradu-
ally revealing to its employ-
ees, and they were made to 
answer its ‘why statement’ 

and give employees a better 
idea of why we do what they 
do and what they stand for as 
a company.

Snyder said as a compa-
ny NYCM often wishes that 
it could do more to assist 
groups of people in need, and 
caring is one of the three core 
values of the company.

“The company focuses 
on three main values, hope, 
courage, and caring,” he said. 
“We build a positive atmo-
sphere in our work places 
by focusing on those values, 
and in return we try to spread 
each of them.”

NYCM Insurance is also 
present throughout the entire 
state, so it feels it is import-
ant to stay up to date and 
adapt to changes that occur 
all over, not just near the 
locations of its offices.

“One of the major goals 
in our 5 year plan is to con-
tinue to focus on our cus-
tomer experience by invest-
ing in people and technol-
ogy to provide that experi-
ence,” said Harrington. “This 
will continue to increase in 
importance as new genera-
tions enter the consumer seg-
ment.”

She said while Edmeston 
hasn’t really changed much 
over the last 10 years, society 
has.

“Technology has become 
such a large part of life and 
all businesses and orga-
nizations have had to find 
ways to keep up with this 
evolvement over time,” said 
Harrington. “Keeping up 
with that involvement is one 
of our company’s goals for 
2019.”

New York Central Mutual Brand Development Supervisors Kelly Pylinski and Emilee 
Jamitz. (Zachary Meseck photo)

New York Central Mutual Insurance —
Continued on page 34

Now The Company You Trust To Heat Your Home... 
You Can Also Trust For A Convenient, Quick Stop To Feed Your Family

www.blueoxenergy.com Blueox Energy Products & Service

38 N. Canal St., Oxford • 800-723-BLUE (2583)
Norwich • Oxford • Mt. Upton 

Hamilton • Morrisville
Bridgewater

BLUEOX ENERGY BLUEOX
NEIGHBORHOOD

MARKET
Keeping Families Warm And 

Comfortable For Over 60 Years.....

We can’t wait to 
see you tomorrow!
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Rte. 12, 3 miles south of Norwich
607-373-3487                 FAC ID#7108066

All types of metal recycling. Paying cash for 
your unwanted appliances & scrap metal.

OPEN MONDAY-FRIDAY 7:30 AM-5:00 PM

Jamie Maistros
Assistant Principal at 

Sherburne-Earlville High School and 
long-time Norwich resident

As a graduate from Norwich 
High School in 2004, it is not a 
coincidence that I returned home 
to build my family in Chenango 
County. These exact schools helped 
to raise me. I broke my first bone 
at the Sherburne Pageant of Bands, 
gave my first performance in the 
auditorium at Stanford Gibson and 
waited on my first table at the Old 
Mill in Mount Upton. The people 
here taught me to advocate from the 
ground up, coaching me through my 
awkward teenage years and equip-
ping me with many of the tools I 
now use to help make change for 
others. I have no doubt that, with our 
help, this community can and will 
provide the same level of opportuni-
ties and support for my children and 
the thousands of other future leaders 
currently developing in our midst.

As a foster family, September 
greeted my household with the 
unique situation of having eight peo-
ple spread across three districts and 
in six buildings. Although there are 
slight systematic differences between 
the schools (and enough variances in 
pick up and drop off times to give 
me a whole head of grey hair), at 
the heart of each of our meaningful 
educational experiences lives rela-
tionships. Across educational orga-
nizations, our shared strength resides 
in our people. From my decade in 
the classroom to my current roles 
of mom, administrator and school 
board member, I know deep in my 
bones that our schools are stocked 
full of dedicated, intelligent individ-
uals who are constantly working to 
better the lives of those around them.

If anything is certain in the field 
of teaching and learning, it is the 
inevitability of change. In order to 
meet the needs of a perpetually shift-
ing population, our curriculums and 
methods must continually stretch 
and adjust. From standards based 
grading to standardized tests to shift-

ing the mindset, our educators are 
constantly navigating the next step 
in educational practices. In the last 
decade, schools have 
morphed from aca-
demic standalones 
to one stop shops – 
tending to the social, 
emotional, and even 
physical needs of 
those they serve. We 
feed, counsel, trans-
port, refer, treat and 
care for thousands 
of children , all in 
addition to preparing 
students for every-
thing from trades to 
careers to secondary 
education. As needs 
change, services 
adapt. Starting with our universal 
pre-kindergarten offerings and last-
ing far past the pomp and circum-
stance of graduation, we have dis-
tricts moving day in and day out 
towards the shared vision of molding 
successful contributors to our soci-
ety.

Despite the forward progress, 
there are plenty of real, tangible 
concerns when it comes to the future 
of education. Our local populations 
are shrinking, making it increasingly 
hard for schools to offer the variety 
of programing needed to prepare our 
kids. Graduation rates are not rising 
at the speed required to account 
for the exponential level of impor-
tance society currently puts on hav-
ing a high school diploma. Funding 
has plateaued while costs continue 
to rise. Mental health concerns are 
increasingly visible while adequate 
services remain nearly impossible to 
access. We haven’t yet built the scaf-
folding needed to ensure all students 
have equal access to the various 
facets of education. Many structures, 
from the school calendar to universal 
measures of success, have remained 

stagnant to a point where they are no lon-
ger working in favor of forward progress. 
It is clear that school today is not what 

school was 
ten years 
ago and, 
if we are 
smart, not 
what school 
will be in 
ten more 
years. As 
any innova-
tor can tell 
you, change 
is very rare-
ly com-
f o r t a b l e . 
Learning to 
find mean-
ing and 

build connections in the midst of our ever 
evolving educational landscape will be our 
saving grace. Again, we must return again 
and again to the positive power of people 
and relationships as we shape the next gen-
eration of thinkers.

In 2019, my youngest will finish pre-kin-
dergarten and my oldest will graduate from 
high school. In May, we’ll welcome a new 
member, bringing in tow a whole new set of 
joys, challenges, schedules, and needs. Just 
like our family, education is ever changing. 
The success of our tribe will not depend only 
on the logistics, but will come instead from 
the strength of each of us. I am confident that 
our community is going to make forward 
progress for the same reason I believe my 
family is going to make it through a year 
of a newborn spit up and a sleep deprived 
haze - we are comprised primarily of good 
people who are committed to helping those 
around us. Having met many of the teach-
ers, students, support staff and families that 
make up our local schools, it is obvious our 
future is bright. Like John Dewey, I know 
that “education is the fundamental method 
of social progress and reform.” We have 
the tools, right here in Upstate New York, 
to build a better outlook for ourselves. By 
believing in one another and continuing 
to make progress in the midst of continual 
change, we will best prepare our students for 
a future we cannot yet fully imagine.

Progress Chenango: Education
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7918 State Hwy 12, Sherburne, NY 13460

Give us a call

607-674-4323

www.rsdmotorsportsllc.com  •  www.facebook.com/rsdmotorsportsllc

NYS 
Motorcycle 
Inspection 

Station

(formerly J&J Yamaha)

We do vehicles, signs, mugs, water bottles and more!

NBT Employees Embrace Community Causes

NORWICH  – 
Community involvement is 
one of NBT’s Bank’s core 
values. Across the bank’s 
six-state footprint, employ-
ees are actively engaged in 
the communities NBT calls 
home. The more than 550 
NBT employees based in 
Chenango County clearly 

demonstrate that commit-
ment through their volun-
teer and financial support 
of many local events and 
organizations.

In 2018, hundreds of 
Norwich-based employees 
from NBT Bank and NBT 
Insurance Agency raised 
over $11,000 through month-

ly “Campus Casual Days.” 
Through this initiative, NBT 
employees provided finan-
cial support to causes like the 
American Cancer Society’s 
local Relay for Life event, 
the Chenango United Way’s 
Foster Kids Backpack pro-
gram, Liberty Resources and 
many more. Employees also 

collected “in kind” gifts for 
Chenango County SPCA 
and the area Toys for Tots 
drive. These campus-wide 
activities represent just a 
portion of NBT employee 
giving. Through similar ini-
tiatives in Chenango County 
and across the bank’s foot-
print, employees collected 
nearly $30,000 for various 
charities.

NBT’s recent United 
Way Campaign was also 
a huge success with NBT 
employees raising over 
$120,000 through their indi-
vidual pledges and contri-
butions. NBT’s Campaign 
Co-Chairs Joe Skundrich and 
John Stafford described the 
campaign results as “mind 
blowing” and reported that 
NBT employees exceeded 
the company’s “aggressive” 
local campaign goal by near-
ly 15%!

NBT employees were 
proud to be out and about 
supporting many commu-
nity activities and events 
throughout 2018 from vol-
unteering at the Chenango 
Arts Council’s Allegro 5-K 
Run to constructing the 
Parade of Lights’ first-ever 

Flintstone-themed holiday 
float!

The NBT Bank Summer 
Concert Series put on by the 
Chenango Blues Association 
welcomed national touring 
blues artists and thousands 
of concertgoers to downtown 
Norwich every Thursday 
in July and August. NBT 
employees were happy to 
support this bank-sponsored 
series with a team on hand 
each week to assist the orga-
nizers with merchandise 
sales and other support.

NBT Bankers also staged 
Community Shred Days—
one in April and another 
in October—to help local 
residents safely dispose of 
confidential documents and 
protect themselves against 
identity theft and fraud. 
Employees were on hand at 
both events to share infor-
mation about best practic-
es for protection against 
these threats. NBT Bank’s 
October event was hosted in 
conjunction with the Harvest 
Market held in East Side 
Park. 

Supporting the orga-
nizers of the 20th Norwich 
Pumpkin Festival offered yet 

another opportunity for NBT 
employees to show support 
for the community. During 
a day-long pumpkin carving 
event the Thursday before 
the festival, NBT employees 
carved 250 pumpkins to help 
festival organizers fill their 
scaffolding with jack-o-lan-
terns of all shapes and sizes.

Whether they’re going 
casual for a cause or step-
ping out to lend a hand with 
a local community event, 
local NBT employees are 
passionate about supporting 
the community that NBT has 
been proud to call home for 
163 years!

About NBT Bank
NBT Bank offers per-

sonal banking, business 
banking and wealth man-
agement services from loca-
tions in six states, including 
New York, Pennsylvania, 
Vermont, Massachusetts, 
New Hampshire and Maine. 
The bank, its parent com-
pany NBT Bancorp Inc., 
and NBT Insurance Agency, 
LLC are all headquartered in 
Norwich, NY. More informa-
tion about NBT is available 
online at www.nbtbank.com 
and www.nbtinsurance.com.

NBTSUCCESS STORY

NBT Employees donate to CSPCA

Serving the community for 60 years…and counting
Thank YOU for being a loyal customer!

THE CORK HAS BEEN PASSED
John Nazzitto may have retired in February 2018, but you can still find him at the store greeting customers.
He simply passed the ownership cork to another local family so he could spend more time with his family!

New owners, Audra and Tim Scheer are excited about carrying on the Nazzitto’s name and 
tradition – and that John will continue to be a member of the Nazzitto’s Wines & Liquors family.

INCREASED SELECTION
Come see our new décor and updated store layout.  The new layout 
allows us to carry an increased selection, while increasing visibility 
of our vast selection for YOU, our loyal customer.  You will find the 

best selection of Imported and Domestic Wines, Spirits and 
Cordials for all occasions at Nazzitto’s.

YOUR FRIENDLY 
KNOWLEDGEABLE STAFF

(a few are missing from this photo – maybe they are camera shy! )

What won’t change is our friendly, knowledgeable staff! 
Come on in! We are happy to help you find what you need 

for any occasion!

We look forward to seeing 
you again very soon!

Like us on

HOURS: Mon-Sat 9am-10pm, Sunday Noon-7pm

Chenango Town Plaza (Price Chopper Plaza), Rte 12 South, Norwich
(607) 334-3333

Nazzitto’s Wines & Liquors 



2019 PROGRESS CHENANGOWednesday, January 30, 2019 The evening Sun  37

ACCOUNTING      TAX SERVICES, INC.

Dba Precision
Bookkeeping
& Tax Service

6066 State Highway 12 • P.O. Box 488 • Norwich, NY 13815
607-336-3522 • Fax: 607-373-3470

pbtsaccount@stny.twcbc.com • www.AJFaccounting.com

Our tax experts are always looking to save you $$$$ and
will make sure you receive your refund due you, fast!
With over 30 years in tax preparation, we have the 

experience you are looking for.
We are conveniently located at:

6066 State Hwy. 12 next to Pires Flower Basket on Route 12.
Please check out our website: www.AJFaccounting.com 

to see the many services we provide.
Member NATP (National Association of Tax Professionals), Commerce Chenango, Norwich Merchants Assoc. and BBB (A+). accepted

Let our knowledgeable professionals give you the 
COURTEOUS, PROMPT, RELIABLE SERVICES 

that you deserve at reasonable fees!

Your One Source For
DUMP BOXES, PLOWS, 

LIFT GATES, PLATFORMS 
and ALL TRUCK ACCESSORIES

Route 12 South, Oxford
607-843-2112

palmerstrucks@gmail.com

industries it has become 
common practice to place 
barcodes on products, so 
users can track the origins 
of the product back to a 
manufacturing facility and 
a production lot.

“Typically, however, 
a production lot will have 
thousands of individual 
packages of product asso-
ciated with it, but the regu-
lations governing the phar-
maceutical industry have 
changed, to provide even 
more accuracy to this pro-
cess,” said Festarini.

He said the Norwich 
facility has invested in tech-
nology which now allows 
tracking of single bottles 
of product, with each bottle 
has a unique identification 
number. He added that bot-

tles are accumulated into 
cases, each with a unique 
identification number.

Cases are accumulated 
onto pallets, each with a 
unique indentation number.

“All this effort ensures 
that every bottle can be 
tracked and the product 
inside of it authenticated as 
being manufactured under 
the strictest standards of the 
industry,” said Festarini. 
“Additionally, the indus-
try is actively taking these 
steps to ensure that every 
patient can be confident that 
the medication they are tak-
ing is exactly as represented 
on the label.”

Considering the costs 
of prescription medication, 
this area has become the tar-
gets of international coun-
terfeiting organizations, he 
said. Without the assurances 

guaranteed by serialization, 
patients could be at risk 
of taking ineffective coun-
terfeit products. Festarini 
said pharmacies and hos-
pitals can now rely upon 
authenticated drug product 
and not be concerned with 
suspect products entering 
their inventories.

Norwich’s Alvogen 
spent much of 2018 modify-
ing its packaging lines to be 
able to identify every bot-
tle it produces. The data is 
captured electronically, and 
files are sent to the regulato-
ry authorities of the Federal 
government as permanent 
records of production. “Our 
facility is the leader within 
the Alvogen organization 
on product serialization and 
we are sharing our exper-
tise with facilities in Europe 
and Asia,” said Festarini. 

“The larger Alvogen orga-
nization has built much 
of its success on sourcing 
products from the most cost 
effective and reliable pro-
ducers.”

He explained that this 
means that the Norwich 
facility must compete with 
others to gain the right to 
manufacture Alvogen prod-
ucts.

“Norwich is extremely 
pleased to be able to say that 
both its quality and efficien-
cies have been recognized 
and rewarded with new 
product placement,” said 
Festarini. “In December of 
2018, a new product to the 
Alvogen pipeline received 
FDA approval.”

Hopes are to manu-
facture this product in the 
Norwich facility, he said, 
but this will require new 

production equipment and 
renovation of our manufac-
turing suites.

The Norwich team is 
currently making the busi-
ness case to Alvogen glob-
al leadership regarding the 
benefits of assigning the 
manufacture of this new 
product to the Norwich 
facility, and a decision is 
expected in the first quarter 
of 2019.

“This kind of invest-
ment helps to ensure the 
viability of the Norwich 
facility going forward and 
preserves career oppor-
tunities for residents of 
Chenango County,” said 
Festarini. “Research is at 
the heart of the pharmaceu-
tical industry and as new 
products are developed and 
introduced, older products 
become less attractive and 

lose their place in the mar-
ket.”

He said Norwich must 
continually position itself 
to be ready and able to man-
ufacture new products in its 
portfolio. Gone are the days 
where a commodity product 
like aspirin could sustain a 
US based manufacturer.

Norwich must be 
focused on higher value 
products which are diffi-
cult to manufacture. Today, 
simple generic product 
almost exclusively come 
to Alvogen from offshore. 
To effectively compete, 
Norwich must stay one step 
ahead on technology and 
the skills of its workforce.

Alvogen also needs to 
invest heavily in the devel-
opment of its workforce. 
The company sets a very 

Alvogen —

Norwich Alvogen has invested in technology which now allows tracking of single bottles 
of product and cases of their product to help increase security and product accountabil-
ity. (Zachary Meseck photo)

Alvogen Day is a day Norwich’s Alvogen has dedicated towards helping the community, where the company closes down it’s business, pays its employees for the day, and assists 
its community with a variety of tasks to help improve its communities. (Grady Thompson photo)
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high standard on the capa-
bilities of its employees. 
The business is continually 
striving to be an employer 
of choice for the County, 
offering opportunity for 
career growth and advance-
ment as well as a very 
attractive reward package.

The company is 
committed to the con-
cept of Corporate Social 
Responsibility. It has been 
a longtime supporter of the 
United Way and represents 
one of the largest contribu-
tors to the annual campaign.

According to Norwich 
Alvogen’s Vice President 
of Operations Charlie 
Andrews, each year in 
September the glob-
al organization celebrates 
“Alvogen Day.”

“99 percent of our 
employees are right here 
from this area, less than 
an hour’s drive away,” said 
Andrews.

He said Norwich par-
ticipates by shutting down 
production for the day and 
has all employees join in 
the effort of revitalizing 
the downtown core through 

pulling weeds, raking 
leaves, washing storefront 
windows and a variety of 
other activities.

“They all form teams 
and sign up for the different 
outside community activi-
ties in not-for-profit orga-
nizations, parks, and small 
businesses that need help,” 
said Andrews. “We also do 
a number of activities on 
the inside of buildings in 
libraries, painting rooms in 
the place, just to name a 
couple.”

He said over the last 
couple years Alvogen has 

expanded their volunteering 
efforts to North Norwich 
and Sherburne to assist as 
many people as the compa-
ny can.

“Alvogen employees 
are committed to the com-
munity in which they live 
and work,” said Andrews.

Employees are mem-
bers of important Boards 
of Directors, includ-

ing Chenango Memorial 
Hospital and Commerce 
Chenango.

Festarini said the com-
pany is actively develop-
ing future leaders through 
its participation in the 
Leadership Chenango pro-
gram, sending participants 
to the biannual delivery of 
the training and holding 
high expectations of pro-

gram graduates within the 
business.

“With strong leader-
ship, Alvogen continues to 
evolve its business model 
and has every expectation to 
continue to celebrate major 
anniversary milestones as a 
regional employer,” he said. 
“2019 represents 132 years 
of contribution to the econ-
omy of Central New York.”

In December of 2018, a new product to the Alvogen pipeline received FDA approval, 
and is scheduled to begin manufacturing in the near future. (Alvogen photo)

Alvogen’s Norwich Factory was built in the late 1970’s, and in recent years there has 
been significant investment into the facility, bringing it into modern standards of phar-
maceutical production. (Zachary Meseck photo)
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