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Commerce Lhenango

Facing our challenges together

BY MELISSA STAGNARD
The Evening Sun

businesses face

more challenges
than ever, the local
organization
committed to
advocating on their
behalf is poised to take
an even more active
role in lobbying for and
promoting their
Interests.

|n a time when local

“Our primary focus is to
strengthen Chenango
County through business
support, advocacy, business
development services and
quality of life,” reported
Commerce Chenango
President and CEO
Maureen Carpenter.

Now in its 50th year, the
organization — which was
known for the first four and
a half decades of its exis-
tence as the Chenango
County  Chamber  of
Commerce, is in what
Carpenter calls “an imple-
mentation year.”

“We spent a lot of time

Commerce Chenango celebrated the accomplishments of six small businesses at its Salute to
Small Business Dinner held Tuesday, Dec. 1 at the Silo Restaurant. Pictured from left are Jeff
Webster of The White House Cabinet Shop, Small Business Gem,; Commerce Chenango Chairman
Bruce Erath; Rick Mirabito of Mang Insurance, Small Business of the Year; Dr. Lawrence
Rosenblum of Central Diagnostic Imaging, Small Business Gem; Dave Cirello of Fred’s Inn, Small
Business Gem; Commerce Chenango President Maureen Carpenter; Bob Tenney of The Mid York
Press, Small Business Manufacturer of the Year; and Entrepreneur of the Year Enzo Olivieri of
Nathanael Greene’s Publick House and Hilltop Building & Construction, LLC. (Photo by Melissa

Stagnarao)

over the last two years
building the organization
back up, setting goals and
strengthening our organiza-
tion’s role in the communi-
ty,” she explained. “In
2009, we were finally able
to implement our ideas with

DeEsTiINnNATION: CHENANGO

strong results.”

With the guidance of
Commerce  Chenango’s
board, she and her five-per-
son staff have worked to
expand the organization’s
program offerings. These
new offerings include the

Employee of the Month
program sponsored by
Mang  Insurance, the
Member2Member discount
program, the Good
Morning Chenango break-
fast series and a new part-
nership with Data Merchant

PHoTO BY TYLER MURPHY

Solutions which provides
members with discounted
credit/debit card processing
services.

This year, Commerce
Chenango has also imple-
mented a new, simplified
dues structure, which was
the result of several months

of research by the
Chamber’s Advisory
Committee.

“I think this has helped us
with not only obtaining new
members, but also in retain-
ing existing members,”
Carpenter said. The organi-
zation currently counts
approximately 420 busi-
nesses in the greater
Chenango area as members,
a number the chamber
executive says represents a
retention rate of 92 percent,
well above the national
Chamber of Commerce
average of 83 percent.

While the organization
hates to see any business
drop their membership, she
says that those which chose
not to renew this year said it
was due to the economy.

“(They) hope to return in

ConNnTINUED ON PAGeE 2

The original Gus

\_

Gus Macker

or the past 14 years, the Gus
Macker 3-0n-3

Tournament has brought basket-
ball enthusiasts in Chenango County and
other parts of the country together around
a fun-filled family event, sponsored each
July by the Norwich Family YMCA.
Macker 3-on-3
Basketball Tournament was started in
1974 by Scott McNeal (alias Gus Macker)
on his parents’ driveway basketball court in Lowell, Michigan.
It started with 18 friends playing competitively for $18.

Since then, the Macker Tournament has expanded, holding
both indoor and outdoor tournament in over 75 cities and with
over 200,000 players and 1.7 million spectators enjoying 3-on-
3 competition and family fun each year.

The Macker has grown to national prominence, but is still
run in a hometown, friendly manner. Teams of various age,

Basketball

size, and talent levels pay a team registration fee for the opportunity to
compete against other teams of similar make-up and the chance to win top-
quality trophies. By prohibiting alcohol or tobacco-related sponsors, the
Macker has maintained the wholesome nature and pure fun of the event
which draws players, spectators, and media wherever it is held.

)
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Commerce CLhenango

Implementing iIdeas and getting results

CONTINUED FROM PAGE 1

the future,”
explained.

At the same time, through
the efforts of Membership
Coordinator Rachel Crandall,
they have also picked up a
number of new business
members and added a num-
ber of former members back
into their ranks. It’s no sur-
prise that the chamber presi-
dent sees this as a positive
development.

“I think it shows that we
are having an impact,” she
said. “People are really start-
ing to see the value of what
we do.”

According to Carpenter,
the biggest challenges facing
businesses in Chenango
County and the surrounding
region are high taxes, high
energy costs and the high cost
of health insurance, the
impacts of which are being
exacerbated by the economic
downturn.

“Until the state government
does something ... to reduce
the cost of doing business,
and until there are real
reforms in healthcare, those
top three are not going to
change,” Carpenter said.
“That is why we will contin-
ue to push for productive
reforms, oppose legislation
that is burdensome on busi-
ness and encourage reduced
state and local government
spending.”

One of the things she says
she is most proud of this last
year is the growth of
Commerce Chenango’s advo-
cacy efforts on the local, state
and federal level on behalf of
local businesses.

Through the Governmental
Affairs Committee, the

Carpenter

Community leader Pegi Lopresti and Frontier, represented by Jim Currie, were honored at Commerce Chenango’'s 50th
Annual Dinner at Baron’s Inn in April. Pictured from left are New York State Assemblyman Clifford Crouch, Commerce
Chenango President Maureen Carpenter, LoPresti, Currie and Commerce Chenango Chairperson of the Board Barb Schindler.

(Photo by Melissa Stagnaro)

Chamber strives to keep on
top of legislative issues
which have an impact on
Chenango’s businesses,
explained Communications
Director Audrey Robinson.
When such an issue arises, in
addition to the Chamber tak-
ing a stance, Robinson will
also send out a Legislative
Alert to members, encourag-
ing them to also take action
by contacting legislators.
Carpenter credits much of
the advances the organization
has been able to make, as
well as its forward-looking
direction, to the local busi-
ness leaders who serve on the
Chamber’s board of directors.
“Barb Schindler, our board
chair for 2007/2008, provid-
ed us with the leadership we
needed to get back on track
and put together a solid
strategic plan,” she explained.

Earlier this year, Schindler
turned the board chairman-
ship over to Bruce Erath of
The Voss Group. In his brief
tenure at the organization’s
helm, Erath, who Carpenter
says has both a “positive out-
look and a ‘can-do’ attitude,”
is already making his mark.

“Bruce has been a tremen-
dous asset in encouraging
innovation and pro-activity,”
she said. “That has afforded
us the ability to be forward
thinking and try new things.”

Erath is something of a
self-proclaimed  fan  of
Chenango County and its
environs.

“I'm extremely optimistic
about Upstate New York,” he
said, listing the region’s
abundance of clean water,
seasonal climate and the eco-
nomic potential associated
with natural gas exploration

as a few of the things the area
has going for it.

Some of the most exciting
developments he’s seen in
recent months, he said, are
the potential revitalization of
the Procter & Gamble facility
at Woods Corners, Raymond
Corporation’s expansion in
Greene, and, again, natural
gas.

“That’s a very exciting
opportunity for us,” Erath
said, particularly because of
the opportunity it presents to
grow businesses which could
provide ancillary services to
the gas companies. Citing the
California gold rush as an
example, he explained, it
wasn’t the miners themselves
who saw the biggest profits,
but rather those who provided
services to those miners.

In an effort to capitalize on
this and other opportunities

in relation to natural gas
development in the local area,
Commerce Chenango is
offering its second series of
webinars on the topic, which
will have a stronger focus on
the business sector than the
first it offered last year.
According to Carpenter, they
are also working with Steve
Palmatier, who was recently
hired by Chenango County as
a consultant, in developing a
database of businesses which
could support the budding
industry.

Commerce Chenango is in
a unique position to assist
with encouraging this and
other economic growth
because it also wears the hats
of Development Chenango,
the  Chenango  County
Industrial Development
Agency, Chenango County
Tourism and the Chenango

Foundation. Carpenter
explained that the strategic
goals of each of these organi-
zations are closely linked,
and all are focused on the bet-
terment and growth of the
area.

Other topics which have
been a focus for the organiza-
tion over the last 12 months
include examining future
usage of the railroad corridor,
the fight against the New
York Regional Interconnect
powerline project, continued
participation in the Route 12
Taskforce, development of
the Earl B. Clark Industrial
Park, advocating for Camp
Pharsalia and the old Vets’
Home facility in Oxford, and
assisting in securing and
administering economic
development incentives for
Raymond Corporation, Agro

Farma and the Evans
Farmhouse Organic
Creamery expansion in

Greene.

On the economic develop-
ment front, 2009 has been a
busy year. “We had over 150
inquiries, made over 100
referrals to partner organiza-
tions and ... have worked
with several existing busi-
nesses on expansion and
retention projects,” Carpenter
said, referring to the pro-
grams which fall largely
under the auspices of
Economic Development
Specialist Jennifer Tavares.

According to Carpenter,
they will continue with these
efforts and implement more
as the organization moves
into 2010 and its 51st year of
serving the businesses and
communities of the greater
Chenango area.

&3 SPORTS LOUNGE
Folidays and Every Dy - Ouwr Prices Wever Chiange.

That N Owe Promise!

¢
Serving The Finest Certified Steaks, Fresh Seafood & Chicken Dishes

Thank You For Your Support in 2009

As we look forward, we at Gus’ plan to explore new and innovative menu items to help
encourage our community in beginning a healthier and more active lifestyle. This spring Gus will
introduce an array of health conscious entrées, light in calories and well portioned, these dishes
will be high in nutritional value without sacrificing the flavor that you would expect from Gus’.
Furthermore, Gus’ is proud to host our 4th Annual Senior Citizen’s Prom. The theme this year will
be a Captain’s night. This glam event is scheduled for Sunday, May 16th, 2010.

Finally, Gus’ Steakhouse is proud to announce our Entertainer for this glamorous event
Singer and Show Host, Mr. Rich Wilson.

4 4

Our Heartfelt Gratitude
Gus, Maria, Alexandra and Kosta Stamatatos

¢

5698 State Highway 12
Norwich, NY ¢ 607-336-4777

OPEN 7 DAYS
OPEN MONDAYS & TUESDAYS @ 3:00 PM;
WEDNESDAY THRU SUNDAY @ 11:30 AM

45th Annual
ANTI QU E

OPEN DAILY 8 AM -5 PM
General Admission $5
Children under 12 Free

Sponsored by the

Rolling Antiquers
Old Car Club,
Norwich, NY

i,

GENERAL ANTIQUES
Sylvia Drelich 607-334-5038

CAR PARTS
Dennis McCarthy 607-334-5486

MUSCLE CARS
Barb Strobel 607-334-8549
Clyde Beach 607-334-2901

SHOW CARS
Jim Roberts 607-765-0882

& FLEA MARKET
Chenango County Fairgrounds ¢ East Main St., Norwich, NY

MEMORIAL DAY WEEKEND 2010
Saturday, May 29 & Sunday, May 30

SATURDAY, MAY 29

Muscle Cars & Street Rods

SUNDAY, MAY 30
Antique Cars

ENGINE DISPLAY
Dennis McCarthy 607-334-5486

Show Forms and
Information Call:
Ed Soyke, President
607-843-6520 or
Sewain Conklin, Vice President
607-336-1888
http://local.aaca.org/raoccc

ANTIQUE AND
COLLECTIBLES SHOW
e Antique Cars

e Muscle Cars

e Motorcycles

e Street Rods

e Antique Engines

e Military Vehicles
Saturday & Sunday
e Food & Beverages
e D.J. Music Service

¢ Free Shuttle Buses to
and from parking lots

e Camping

e Rain or Shine

e No refunds

* No pets

Aric McKown

Specializing in:

Offering sessions:

Aric McKown
Therapeutic Massage

NYS Licensed Massage Therapist

“A Professional Massage with
a Sincere Focus.”

eConnective Tissue Therapy
eNeuromuscular Therapy «Swedish Massage

*30 minutes ¢60 minutes ¢90 minutes
Longer sessions by request and package

sessions available.

10 Henry Street, Norwich, NY (Enlightened Dental Office upstairs)

607-353-0672 aroc0514@yahoo.com
Call for appointment Tuesday and Wednesday 8 AM-5 PM
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Mid-York Press

20039: "Our best year ever’

BY TYLER MURPHY
The Evening Sun

id-York Press
continued to
expand in

2009, purchasing
millions in new equip-
ment and even adding
an addition to its main
production plant - in
fact, this past year was
the best for the
company in its history.

“What was 2009 at Mid-
York Press? 2009 was a year
of some pretty rapid expan-
sion,” said President Robert
W. Tenney.

Sales continued to grow for
the Sherburne commercial
printing company from
$11,720,845 in 2008 to
$12,482,937 in 2009.

“This has been our best
year ever,” Tenney said.

One of the factors that
helps Mid-York buck the
printing industry’s downward
trend, explained Tenney, is its
clientele, which are mostly
associated with the pharma-
ceutical and the cosmetic
markets. He estimated the
majority of the facility’s work
involves pharmaceuticals and
together with the cosmetic
customers, about 90 percent
of all printed material they
produced was paid for by
those two industries.

Tenney said the company’s
success 1s due foremost to its
dedicated employees and the
financial stability of the phar-
maceutical and cosmetic
industries that they serve.

“Even in hard times, peo-
ple need medicine. Even in
hard times, people might not
go out as much — but when

they do, they want to look
nice,” he said.

Once acquiring a customer,
Tenney said the Mid-York
goes to great lengths to satis-
fy their needs to help ensure a
long partnership.

“Our customers are like
golden nuggets. We take
every chance we can to go see
them,” said Tenney, who said
much of the Mid-York’s work
comes consistently from its
top 10 customers.

“We understand customers
are one of the most valuable
assets to a company and our
top 10 purchasers account for
about half of all our sales,”
Tenney said.

Although most of Mid-
York’s work is focused in the
tri-state area, the company
has customers in 14 states
and ships its products around
the world. But many of the
customers found on the com-
pany’s top 25 customer list
include other local businesses
such as Mead-Westvaco in

Sidney, Norwich
Pharmaceuticals in North
Norwich, Community

Workshop (CWS) in Norwich
and Golden Artist Colors in
New Berlin, to name only a
few. Tenney said the compa-
ny also fills much smaller
orders for loyal customers in
the Chenango community.

The Mid-York Press traces
its origins to 1829, with the
formation of the first newspa-
per in Hamilton, The
Hamilton Republican. Mid-
York Press was incorporated
in 1946 when the company
acquired the print shop from
the Norwich  Pharmacy
Company.

Since then, the Sherburne-
based business has been

involved with many types of
commercial printing. The
company is a highly special-
ized supplier of printed
paperboard, folding cartons
and packaging inserts.

Recently Mid-York pur-
chased two state-of-the-art
Bobst Expertcut 106 PER
Blanking Die cutters for $1.3
million each. In the coming
year, Mid-York will be
adding a 9,000 square feet for
a new manufacturing plant,
and refurbishing another
3,400 square feet to accom-
modate some of the new
equipment upgrades. Overall
the company has spent $3.5
million in new equipment and
another $650,00 in expansion
costs this past year alone.

Besides the die cutters, the
company also purchased two
new 2009 gluing machines.
With all the new upgrades,
the oldest piece of manufac-
turing equipment in the entire
business was purchased new
in 2008.

Tenney said the machines
being replaced would be
resold, including the two
older die cutters, which
would earn the company back
about $500,000.

The new gluing machines,
Bobst Masterfolds, will be
the first installed in the
United States with their new
Speedwave device.

“We were taken with the
Speedwave during a demon-
stration at Bobst’s Lauanne,
Switzerland Factory,” said
Mid-York Vice President
Shawn Aikins. “They were
promoting the high speed of
the system, but what really
sold us is the reduction in set-
up time. In our particular
business, it is our close atten-

IMPROVING DOWNTOWN NORWICH
FOR Over 20 YEARS.

The mission of the Norwich BID is to stimulate economic development in
downtown Norwich by encouraging cooperation and building leadership
in the community; by creating a positive downtown image and promoting
it as an exciting place to live, shop and invest; by improving the
appearance of downtown, and by strengthening and expanding the

economic base of downtown.

NORWICH BUSINESS
IMPROVEMENT DISTRICT

One City Plaza » PO Box 1127 + Norwich, NY 13815 « Phone: (607) 336-1811
Fax: (607) 334-1208 - E-Mail: bid@frontiernet.net

COUPON b
SAVE &
10% OFF

The perfect
handmade

gift.

Celebrating
our 13th year
in business.

The most senior Mid-York Pressman, Jim Robinson, has 28 years of experience at the
Sherburne commercial printer. Here, he examines the prints fresh off the newly purchased
2008 Heidelberg XL-102 Hybrid 6-color press. (Photo by Tyler Murphy]

tion to very fast set-ups that
has been our key to success.”

This past year’s growth
comes on the wings of a num-
ber of expansions in 2008,
including 19 new employees
and $3.2 million dollar
investment on a new printing
press and other line equip-
ment.

In the coming year, the

company will begin operation
of its Xerox iGen 4 Digital
press in a new 9,000 square
foot facility adjacent to the
main Sherburne plant, which
has about 60,000 square feet.

Tenney said the new plant
would require hiring at least
five new employees in 2010
and, later in the year, as many
as ten more.

The Commerce Chenango
honored Mid-York Press in
December with their annual
Manufacturer of the Year
award.

For more information
about The Mid-York Press,
Inc. visit their web site at
www.midyorkpress.com.

It’s time to start planning
for your next record year.

Start by asking us about 360" Business Banking,

At NBT Bank, you get your very own business banker backed by a team of

expert t banking e fessionals, Your team can he Ip you achieve your next record
yvear by giving yvou 360" coverage for all of your deposit, |||-.1|'| , retirement
planning : unl cash management needs.

We've been helping businesses post record results for over 150 years in both
good times and not-so-good times. And, your next record vear? You just mighe
increase your odds with the rght team and the right bank—NBT Bank.

"31”1 by any convenient NBT Bank office and ask 1o meet yvour business banker
r.,||_1||, l]r,-. all uz o schedule a g person: i ap ]h'-|I|II:1II_II.r

www.madeinchenango.com
20 South Broad Street, Norwich.

Store Hours: Tues.-Fri. 11 am-5 pm; Sat. 11 am-3 pm

You can contact Made In Chenango at 607-334-3355.

ANY ITEM IN
THE STORE
Good Till 12/31/10
MADE IN CHENANGO

SAFE. SOUND. SECURE.

BOO0.NBT.BANK  www.nbtbank.com
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BULES

Increasing educational opportunities

By BriIANn GOLDEN
The Evening Sun

ompletion of its
$18 million
expansion and

renovation project puts
DCMO BOCES in a
unigue position to offer
a hands-on, reallife
educational experience
for its students. A tour
of its North Norwich
facility revealed
improvements to both
new and existing con-
struction, including the
daycare, special
education, auto
maintenance, graphic
design, bakery/kitchen,
dining hall, cosmetology,
library and science
centers.

“The renovations of the
existing campus were com-
pleted on September 1,
2009,” said Steve Perrin,
director of Career and
Technology. “We’ve added
40,000 square feet to our
classrooms, labs and shops,
including a brand new, full-
size gymnasium.”

The Board of Cooperative
Educational Services
(BOCES) provides educa-
tional opportunities to 16
school districts in a 1,825
square mile radius through-
out Delaware, Chenango,
Madison and Otsego coun-
ties. They continue to operate
two campuses, located in
North Norwich and Walton.

“Our goal is to create a
real-life work environment
for our students,” said Perrin.
“All of our programs literally
run small businesses right
here on campus.”

Students interested in auto-

A multi-million dollar expansion and renovation project at the East River Road, North Norwich,
BOCES campus was completed in 20083, providing Chenango County students with increased
opportunities in several areas of study, including, pictured above, automotive and computer
science. (Photos by Brian Golden]

motive
instance,

technology, for opportunities to further their automotive “classroom”,
have extensive knowledge in the field. The which includes a full service

garage, paint room and wash
bay, has doubled in size due
to the renovation.

“Our automotive students
are currently restoring a 1938
Cadillac LaSalle, a 1940
Lincoln Zephyr and a Ford
Model-T,” said  Perrin.
“They’re also collaborating
on a electric car and the pro-
duction of bio-diesel fuel.”

“I love it here,” said
BOCES automotive student
Brock Hoag, who has partici-
pated in the upgrading of the
electric car. “My friends and |
have learned so much about
the basics of the automotive
industry.”

These  environmentally
friendly projects are a sign of
things to come at DCMO
BOCES, according to Perrin.
“Our biggest increases have
leaned towards science, tech-
nology and math, as it per-
tains to green energy,’ stated
Perrin. “We know that, in the
future, this will be an area for
continued job growth, not to
mention that students can
receive math and science
approval through the State
Education Department.”

Other improvements to the
facility include a new, state of
the art gymnasium, which
boasts a professional quality
weight room, aerobics room
and is now much larger than
the original, smaller gym,
boasting a 1280 person
capacity.

The new and improved cos-
metology department fea-
tures a full service salon, a
pedicure and manicure sta-
tion and its own customer
service station.

“We’ve done our best to
create a working atmosphere,
which helps students learn
what they need to be more

professional,” stated Perrin.
“It’s important to realize that
these students are not forced
to be here, they’re here
because they want to be, and
that’s the magic.”

A visit to the modernized
nursing station at the North
Norwich campus reveals a
miniature hospital, complete
with beds, prep areas, a dis-
pensary and its own class-
room.

“We seek to provide the
students with quality nursing
home training, another field
which is experiencing growth
at this time,” said Perrin.

In the near future, BOCES
is exploring the possibility
for new career and technolog-
ical education in Heating,

Venting and Air
Conditioning/Electronics
programs.

“It’s something we had
available twenty to twenty-
five years ago,” stated Perrin.
“We’re seeing increasing
interest in the community for
many of these skills.”

Students in the culinary
arts, serving and bakery pro-
grams are currently preparing
for their yearly Skills USA
competition, which takes
place on the local, state and
national levels. Students in all
BOCES programs compete in
the event.

“The renovation has been a
major success,” said Building
Principal Judy McCann,
regarding the recent improve-
ments to the classrooms and
laboratories. “We plan to uti-
lize our new facilities in an
effort to maximize the inte-
gration of our CTE programs
and our academic team.”

For more information visit
the BOCES website at
www.dcmoboces.com.
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Opportunities For Czen.mgo, Ine.
(607) 334-7114

Supporting
Chenango County GcG_um"

‘C WIC

& Children)

{‘I:ighborﬁv\drkﬁ)

CHARTERED MEMBER

(Women, Infants

. OPPORTUNITIES FOR
C  CHENANGO, INC.

“HELPING PEOPLE. CHANGING LIVES”

FAMILY DEVELOPMENT SERVICES

- Head Start and Early Head Start
- Section 8 Family Self-Sufficiency
- Employment and Training

HEAD START
FAMILY SUPPORT SERVICES

FAMILY HOUSING SERVICES

« Home Repair Programs

» Weatherization Assistance Program
+ Lead Hazard Reduction Program

« Home Ownership Program

- Mortgage Counseling

44 West Main Street - Norwich, New York 13815-0470 - 607-334-7114

+ Family Development & Self-Sufficiency

- Keys To Success Transportation Program
- Literacy Volunteers of Chenango County
« Back On The Rack Training Center

- Retired Senior Volunteer Program

BLACK CAT ANTIQUES |F
& GIFTS

Because Materials Handling Is
More Than Handling Materials

Visit Our
Vintage Clothing
Boutique

The Clothing
and Jewelry are
Back in Style and we have
the “Real” Thing!
Create a Style All Your Own.

A Great Selection of Dresses, Unique
Purses, Jewelry, Scarves and other
accessories from the 40’s-80’s Eras

at Reasonable Prices!

Samplers

¢ Antique Furniture and Accessories
¢ Handcrafted Primitive Folk Art
¢ Hand Painted Signs & Framed

¢ Silk Floral Arrangements & More

E)

= Our Red Dot

SALE on

Selected
Items

u 14 East Main Street, Earlville, NY ¢ 315-691-5721
Tues.-Fri. 9 am-5 pm; Sat. 9-2 pm; closed Sun. and Mon.

RAYMOND

Above. And beyond.”
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( Success Stories

White House Cabinet
Shop LLC

2009 was a year of continued growth for White
House Cabinet Shop LLC. The White House Cabinet
Shop LLC produces Kitchen Cabinets, Office
Furniture, Entertainment Centers and other furnishings
for the home and/or office.

The production facility and showroom are located on
11 Knapp Street in the heart of Sherburne. The major-
ity of its clients are located in Chenango County but
their market extends to Binghamton and Syracuse.
White House has shipped products to Ohio,
Massachusetts, Connecticut, New Jersey and
California.

Examples of their work can be seen in the show-
room. You can also get in touch with them by e-mail.
They offer artful design and expert workmanship. Most
of their products are made of oak, maple and cherry
that they purchase locally. They use state of the art
hardware and finishing materials.

White House’s specially designed furnishings fill
needs not met by mass-produced products. Through
creative use of space, they solve storage problems and
simplify traffic flow. As custom builders they pay care-
ful attention to both form and function, working to
meet the needs of the customer while maintaining scale
and proportion. Each piece is designed to harmonize
with its environment. White House chooses quality
wood, looking for continuity of color and grain. With a
combination of traditional methods of joinery and
modern finishing techniques, they produce unique
woodwork with lasting beauty and a balanced appear-
ance. Whether the project is a small bedside table or a
large kitchen, White House uses the same care in
design, material selection, construction, and finishing.

The cabinetmakers completed a number of built-in
projects this year, including new kitchens and renova-
tions, custom countertops, custom staircases, home
and commercial offices and built-in entertainment cen-
ters. One-of-a-kind furniture built in 2009 included
tables, stands, display cases, and corner cabinets.

White House Cabinet Shop LLC also offers both res-
idential and light commercial custom construction
services. We have over twenty-six years of experience
in construction. In 2009 major construction projects
included historic renovations, office remodels, new
additions, garages, porches, decks and major residen-
tial remodeling.

White House Cabinet Shop had a busy year — includ-
ing being named a “Small Business Gem 2009 by
Commerce Chenango — and is currently scheduling
work for the spring and summer. *Free CDs of com-
pleted jobs available for viewing. If they can help you
with your project, call them at 607-674-9358. You can

\also reach them by e-mail at whitehousecabinet-j

The Gus Macker Three-on-Three Basketball Tournament is an event that brings thousands of spectators and participants to
downtown Norwich each July. (Photo by Frank Spzziale)

4 Success Slories
Rentals to Go

Are you planning a project or event
this year? Whether it’s for your busi-
ness, family or community, you prob-
ably have every detail taken care of --
or do you? Rentals To Go offers the
most convenient, cleanest, and afford-
able portable restroom rentals. With
over 200 units to choose from, all and
any needs are met easily.

Getting together for a family
reunion? Is someone graduating this
year? Having a July 4th Pig Roast?
Weekend rentals are available for out-
door parties, weekend projects and
events. Rentals To Go offers four
styles of portable restrooms to fit the
needs of our clients. There are stan-
dard (basic) portable units, Handicap
units for those with special needs and
units equipped with sinks for your
guests to wash their hands. One of our
best sellers is the flushable unit that
offers a combination flushing toilet

Kand sink.

Need to have more time than a
weekend to complete a project? We
have weekly and monthly rentals
available as well. Rentals To Go will
set you up with a cleaning schedule to
keep the units clean and fresh. This is
a great service if you are managing a
golf course for the summer, or maybe
you’re building a new home and need
facilities for your workers. For con-
structions companies we can provide
units to multiple locations and relo-
cate when necessary.

Do you know someone getting mar-
ried? As a specialty service, Rentals
To Go offers wedding white flushable
units for those wanting to provide the
cleanest facilities possible for their
guests. Rentals To Go caters to the
needs of those having a large party or
big event with our Special Event
Trailers. Our mobile solutions are
capable of handling large amounts of
people with class and elegance. The

Special Event Trailers stand out from
all types of portable restrooms with
separate facilities for men & women,
flushable toilets, sinks with hot water,
air conditioning, mirrors & lighting,
heat (in some units) and AM/FM
radio, cassette or CD. These trailers
are more like an extension of your
bathroom than a portable restroom!
All portable restrooms come sup-
plied with toilet paper, and the units
with a sink are supplied with soap and
paper towels. Clean units at afford-
able prices, delivered and pick-up for
your convenience?Rentals To Go is
the final detail to your next project or
event of any kind. For a quick look at
units available and closer look at the
special event trailers check out our
website at www.portablerestroom-
rentals.com or give us a call to sched-
ule your needs at (607) 336-7867.
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Committed

to the belief that
the arts enrich
our lives.

GOLDEN

ARTIST COLORS.

goldenpaints.com
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Wt 607-334-8815

Chenango United Way Proudly Thanks The
Chenango Community For Its Tremendous
Support Of T_he _2009 Campaign.
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UnltEd m | Chenango United Way

27 West Main Street, Norwich, New York 13815
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+ Being Tested in
Your Home Where
It's Noisy and a
Hearing Test May
Show a False
Hearing Loss

S10P

CHEMANGO

SPEECH &
HEARIN

Chenango Audiclogy Services

Are You:

. Paying $6,000 - $8,000
For Hearing Aids?

- Being Solicited By Mail or
Buy A Health

Care Item Like a
Hearing Aid?

& Make
The Smart
Choice

- Paying More Than Insurance Allows?

Phone to

= -

We have the latest in
hearing aid
technology including
digital and
programmable
hearing aids.

Dr. Horovitz, a graduate of the

University of Florida, one of the most
respected Doctorate Schools for Audiology

.

)
m
prd
=
m
Ad

Norwich Eaton Center (First Floor).
Use Conkey Ave. Entrance

Monday-Thursday 8 am-4:30 pm,

Phone: 336-9003

www.chenangoaudiology.com

Closed Friday

Dr. Linda Horovitz
Doctor of Audiology
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N Their Own Words
\\We've always been a charitable community

By BrRYNE LEwis ALLPORT
Chenango United Way

undraising makes

plenty of people

nervous. So when
| was hired in July of
2008 to be the
Campaign Director at
Chenango United Way,
it's no surprise that |
started the job with a
little trepidation. How
could | present the
mission of Chenango
United Way in a sincere
and compelling way?
How would that mission
be received by the
Chenango County
public? However, as |
discovered more about
the Chenango United
Way organization and
the charitable character
of the Chenango County
community, | quickly lost
all my unease.

Chenango United Way is a
local funding organization
dedicated to positive, long-
term change in Chenango
County. That mission is car-
ried out efficiently and pas-
sionately by our small office.
Five years ago, Chenango
United Way adopted a com-
munity impact allocations
model. In the past, the United
Way  funded  “Member
Agencies.” In contrast, the
community impact model is
now directed at funding spe-
cific agency programs called
“Community Partners.” Each
year agencies submit compet-
itive funding proposals for
programs which address the
most pressing needs of
Chenango County. These
proposals are evaluated by
two volunteer staffed panels

Approximately 150 students had a chance to run through the hallways of the Oxford Primary
School in early December as a reward for the money they raised during the school’'s Miles for
Quarters fundraiser for the Chenango United Way. By doing chores and helping out at school
and at home, the children raised a total of $634.81 for the cause. (Photo by Frank Speziale)

according to their clarity,
their fiscal responsibility, and
their community cooperation.
Approved proposals are then
evaluated by a third panel
during the year to assess that
funds are being used in accor-
dance with the proposal’s
goal.

In adopting this system,
Chenango United Way has
become more responsive to
emerging community needs.
The most pressing communi-
ty concerns are given the
most weight in evaluation.
For example, because of our
community impact alloca-
tions model, Chenango
United Way has been able to
direct more financial aid
toward the issues of econom-
ic self-sufficiency, poverty
and homelessness.

Also, the community

impact allocations model has
provided increased accounta-
bility to our donor base.
Chenango United Way is able
to track not only where the

money goes, but how well it
is being used. Our donors can
be confident that their chari-
table contributions are being
put to the most effective use.
Chenango United Way does
the homework most donors
don’t have the time or expert-
ise to do. When you choose to
give to Chenango United
Way, you can feel confident
that we are working day in
and day out to make sure
your gift is used well. In turn,
I feel confident in represent-
ing Chenango United Way to
our donors as a valuable
advocate for long-term, posi-
tive change in Chenango
County.

It’s no secret that the glob-
al financial situation has hit
home in Chenango County.
Many of our residents are
feeling less secure about their
jobs, their homes, their future
economic stability. It was
with this knowledge that I
began bringing the story of
our organization to the com-

munity this year. We began
the fall 2009 fundraising
campaign cautiously; we
wanted to be sensitive to any
unease in our donor base
while acknowledging the
increased needs in our com-
munity. In deference to both
of those factors, Chenango
United decided to keep its
fundraising goal flat,
$465,000.

Chenango County has an
incredible history as a chari-
table community. Not only
has our donor base remained
strong throughout national
turmoil (9/11, Hurricane
Katrina), but we have seen
the community rise up again
and again to take care of its
own. Chenango County did a
commendable job of cooper-
ating as a community to over-
come the devastation from
the 2006 flood events. The
charitable nature of our com-
munity has persevered over
time and through difficulties.

As I began the 2010 cam-

paign, it became immediately
apparent to me that
Chenango County was deter-
mined to meet this current
crisis with equal character.
Donor after donor, business
after business expressed their
concern for and commitment
to the community in
Chenango County. While
non-profits nationally report-
ed as much as a 40 percent
decrease in funding, we con-
tinued to watch our total
climb. After plateauing for
several weeks, the Chenango
County community stepped
up, putting Chenango United
over $420,000. Our campaign
numbers have not yet been
finalized, but we are confi-
dent that we will finish above
90 percent of our goal.

Even more telling, partici-
pation has not significantly
declined. This indicates that
Chenango County residents
give not according to the
thickness of their wallets, but
out of the depth of their char-
acter. Donors in Chenango
County are committed to
sharing even when they
might have less to share. I am
thankful to live in an area
with such spirit and proud to
serve an organization which
partners with that spirit.

I am greatly looking for-
ward to serving Chenango
County at Chenango United
Way this coming year. As
campaign closes, I will find
myself more involved in
community collaboratives
and conversations. Chenango
United Way prides itself as a
convener in the community,
bringing together agencies,
organizations, and volunteers
who have the passion and
expertise to meet pressing
issues head on. I enjoy listen-

Bryne Allport

ing to community organizers
who directly serve our resi-
dents. I continue to be
impressed with their dedica-
tion and commitment.

We are also looking toward
our 2010 allocation deci-
sions. This year we received
$765,000 of allocation
requests. While we look for-
ward to the chance to advo-
cate for our donors in funding
the best programs the county
has to offer, we regret that we
cannot meet all needs. I am
thankful to be working with a
board and a team of volun-
teers who are sensitive and
discerning going into this
process.

Campaign 2010 has been a
great learning experience for
me. I am pleased to find
myself working for an organ-
ization with such integrity in
a community with such gen-
erosity. While fundraising
makes plenty of people nerv-
ous, serving Chenango
County with  Chenango
United Way has put my fears
to rest.

You may think you are
networked, but is your
facebooking and tweeting

reallyghelping

JoinlCommerce Chenango,

the original social network!

607-334-1400 < info@chenangony.org < www.chenangony.org

Commerce Chenango, 19 Eaton Avenue, Norwich




	1
	2
	3
	4
	5
	6

